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PENGARUH BRAND IMAGE, CORPORATE IMAGE DAN
RELATIONSHIP MARKETING TERHADAP LOYALITAS
PELANGGAN

(Studi pada Nasabah Bank Syariah Indonesia ex Bank Syariah Mandiri

Purwokerto)

Soni Marfian®
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto
Email : eronmastour@gmail.com

Muchammad Agung Miftahuddin?
Fakultas Ekonomi dan Bisnis
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Email : muchammadagungm@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image,
Corporate Image dan Relationship Marketing terhadap Loyalitas Pelanggan.
Teknik pengambilan sampel yang digunakan dalam penelitian ini adalah
purposive sampling yang menghasilkan 110 responden. Teknik analisis yang
digunakan dalam penelitian ini adalah analisis regresi linier berganda.
Berdasarkan uji parsial diperoleh hasil bahwa Brand Image dan Relationship
Marketing berpengaruh positif dan signifikan terhadap loyalitas pelanggan.
Sedangkan Corporate Image tidak berpengaruh positif dan signifikan terhadap
loyalitas pelanggan. Pengujian secara simultan menunjukkan bahwa Brand Image,
Corporate Image, dan Relationship Marketing berpengaruh terhadap Loyalitas
Pelanggan.

Kata kunci: Citra Merek, Citra Perusahaan, Pemasaran Hubungan, Loyalitas
Pelanggan,
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ANALYSIS OF THE INFLUENCE OF BRAND IMAGE,
CORPORATE IMAGE AND RELATIONSHIP MARKETING ON
CUSTOMER LOYALTY

(Study On Indonesian Islamic Bank Customers ex- Purwokerto Islamic Bank

Mandiri Customers)

Soni Marfian*
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
Email : eronmastour@gmail.com

Muchammad Agung Miftahuddin?
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
Email : muchammadagungm@gmail.com

ABSTRACT

This study aims to determine the effect of Brand Image, Corporate Image
and Relationship Marketing on Customer Loyalty. The sampling technique used in
this study was purposive sampling that generated 110 respondents. The analytical
technique used in this study was multiple linear regression analysis. Based on the
partial test, the results showed that Brand Image and Relationship Marketing
have a positive and significant effect on customer loyalty. In contrast, Corporate
Image has no positive and significant effect on customer loyalty. The simultaneous
test showed that Brand Image, Corporate Image, and Relationship Marketing
affect Customer Loyalty.

Keywords: Brand Image, Corporate Image, Relationship Marketing, Customer
Loyalty.
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