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PENGARUH CITRA MEREK, PROMOSI, DAN KUALITAS PRODUK
TERHADAP KEPUTUSAN PEMBELIAN SEPATU SPECS
(Studi pada mahasiswa di kota Purwokerto)
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, promosi, dan
kualitas produk terhadap keputusan pembelian. Metode yang digunakan dalam
penelitian ini adalah metode kuantitatif, teknik pengambilan sampel non
probability, didapat melalui purposive sampling yaitu metode penetapan sampel
dengan berdasarkan pada kriteria-kriteria tertentu. Sampel dalam penelitian ini
sebesar 120 responden. Dengan analisis regresi berganda disimpulkan bahwa
variabel citra merek, promosi, dan kualitas produk secara simultan berpengaruh
terhadap keputusan pembelian. Secara parsial variabel promosi dan kualitas
produk berpengaruh positif dan signifikan terhadap keputusan pembelian,
sedangkan citra merek tidak berpengaruh positif dan tidak signifikan terhadap
keputusan pembelian.

Kata kunci: citra merek, promosi, kualitas produk, keputusan pembelian
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THE EFFECT OF BRAND IMAGE, PROMOTION, AND PRODUCT
QUALITY ON THE PURCHASE DECISION OF SPECS SHOES
(Study on students in the city of Purwokerto)

Tri Wijaya Laksono?
Faculty of Economics and Business
Muhammadiyah University Purwokerto
laksonotriwijaya@gmail.com

M. Agung Miftahuddin?
Faculty of Economics and Business
Muhammadiyah University Purwokerto
muchammadagungm@agmail.com

ABSTRACT

This study aims to analyze the effect of brand image, promotion, and product
quality on purchasing decisions. The method used in this study is a quantitative
method, non-probability sampling technique, obtained through purposive
sampling, namely the method of determining the sample based on certain criteria.
The sample in this study amounted to 120 respondents. With multiple regression
analysis concluded that the variables of brand image, promotion, and product
quality simultaneously affect purchasing decisions. Partially, promotion variables
and product quality have a positive and significant effect on purchasing decisions,
while brand image has no positive and insignificant effect on purchasing
decisions.

Keywords: brand image, promotion, product quality, purchase decision
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