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HIDUP TERHADAP KEPUTUSAN PEMBELIAN PADA TIKTOK SHOP

(Studi kasus pada mahasiswa Universitas Jendral Soedirman, Universitas
Muhammadiyah Purwokerto, dan UIN SAIZU)
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ABSTRAK

Keputusan pembelian yang dilakukan oleh seorang konsumen menggambarkan
sejauh mana penjual dalam upaya memasarkan suatu produk kepada konsumen.
Adanya iklan dan kualitas produk yang baik bagi pelanggan agar pelanggan selalu
tertarik dan percaya dengan e-comerce tersebut. TikTok Shop merupakan salah satu
marketplace yang populer dan potensial di Indonesia saat ini. Penelitian ini
bertujuan untuk mengetahui pengaruhdaya tarik iklan, kualitas produk dan gaya
hidup secara simultan dan parsial terhadap keputusan pembelian di Tiktokshop.
Teknik pengambilan sampel dengan purposive sampling. Berdasarkan kriteria
mahasiswa yang telah melakukan pembelian pada Tiktokshop minimal 1 kali dan
mahasiswa aktif di tiga universitas di Purwokerto. Sampel yang didapatkan
sebanyak 100 responden yang menjadi sampel dan dikumpulkan dengan
menggunakan kuisioner. Analisis data menggunakan regresi linear berganda. Hasil
penelitian ini membuktikan bahwa secara simultan daya tarik iklan, kualitas produk
dan gaya hidup terhadap keputusan pembelian di Tiktokshop. Secara parsial daya
tarik iklan dan gaya hidup berpengaruh positif dan signifikan terhadap keputusan
pembelian di Tiktokshop, sedangkan kualitas produk secara parsial berpengaruh
negatif terhadap keputusan pembelian di Tiktokshop.

Kata Kunci : Keputusan Pembelian, Daya Tarik Iklan, Kualitas Produk dan
Gaya Hidup
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THE EFFECT OF ADVERTISING ATTRACTION, PRODUCT QUALITY
AND LIFESTYLE ON PURCHASE DECISIONS ON TIKTOK SHOP
(Case studies on students from Jendral Sudirman University, Purwokerto
Muhammadiyah University, and UIN SAIZU)

Rosika Maharani Kusuma?
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email : rmaharanikusuma@gmail.com

Restu Frida Utami?
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email : restufridautamiO6@yahoo.co.id

ABSTRACT

Purchase decisions made by a consumer describe the extent to which the seller is
in an effort to market a product to consumers. The existence of advertisements and
good product quality for customers so that customers are always interested and
believe in the e-commerce. TikTok Shop is one of the most popular and potential
marketplaces in Indonesia today. This study aims to determine the effect of
advertising attractiveness, product quality and lifestyle simultaneously and
partially on purchasing decisions on Tiktokshop. The sampling technique was
purposive sampling. Criteria Based on students who have made a purchase on
Tiktokshop at least 1 time and are active students at three universities in
Purwokerto. The sample obtained was 100 respondents who were sampled and
collected using a questionnaire. Data analysis used multiple linear regression. The
results of this study prove that simultaneously the attractiveness of advertising,

product quality and lifestyle on purchasing decisions on Tiktokshop. Partially the
attractiveness of advertising and lifestyle has a positive and significant effect on
purchasing decisions on Tiktokshop, while product quality partially has a negative
effect on purchasing decisions on Tiktokshop.

Keywords: Purchase Decision, Advertising Attractiveness, Product Quality and
Lifestyle
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