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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk, word of 

mouth dan desain produk terhadap keputusan pembelian Smartphone OPPO studi 

pada mahasiswa di Universitas Muhammadiyah Purwokerto. Jenis penelitian ini 

merupakan penelitian kuantitatif. Teknik pengambilan sampel dalam penelitian ini 

menggunakan purposive sampling dengan mempertimbangkan kriteria tertentu. 

Sampel yang digunakan dalam penelitian ini adalah 100 responden. Analisis data 

menggunakan IBM SPSS 20 dengan teknik analisis regresi linier berganda, uji 

instrument penelitian, uji asumsi klasik, koefisien determinasi. Alat uji hipotesis 

yang digunakan yaitu uji F dan uji t. Berdasarkan hasil Uji F diperoleh hasil bahwa 

kualitas produk, word of mouth dan desain produk berpengaruh secara simultan 

terhadap keputusan pembelian Smartphone OPPO. Berdasarkan hasil uji t 

diperoleh bahwa kualitas produk, word of mouth dan desain produk berpengaruh 

positif dan signifikan terhadap keputusan pembelian Smartphone OPPO. Besarnya 

nilai pengaruh kualitas kualitas produk, word of mouth dan desain produk terhadap 

keputusan pembelian Smartphone OPPO adalah 57,3%.  

Kata Kunci : Kualitas Produk, Word Of Mouth, Desain Produk, Keputusan 

Pembelian.  
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ABSTRACT 

The purpose of this study was to determine the effect of product quality, word of 

mouth and product design on the purchase decision of OPPO Smartphone studies 

on students at Muhammadiyah University of Purwokerto. This type of research is a 

quantitative research. The sampling technique in this study used purposive 

sampling by considering certain criteria. The sample used in this study was 100 

respondents. Data analysis using IBM SPSS 20 with multiple linear regression 

analysis techniques, research instrument test, classical assumption test, coefficient 

of determination. The hypothesis testing tool used is the F test and t test. Based on 

the results of the F test, it was found that product quality, word of mouth and 

product design had a simultaneous effect on OPPO Smartphone purchasing 

decisions. Based on the results of the t test, it was found that product quality, word 

of mouth and product design had a positive and significant impact on OPPO 

Smartphone purchasing decisions. The value of the influence of product quality, 

word of mouth and product design on OPPO Smartphone purchasing decisions is 

57.3%. 

Keywords: Product Quality, Word Of Mouth, Product Design, Purchase Decision. 
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