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Yayan Dwi Kurniawan 1604010016 (2020) “Analisis Efisiensi Pemasaran
Home Industry Keripik Tempe Koin di Desa Bajing Kulon, Kecamatan
Kroya, Kabupaten Cilacap” Dibawah Bimbingan Watemin, S.P., M.P dan Dr.
Ir. Dumasari, M.Si

RINGKASAN

Tujuan dari penelitian ini adalah untuk mengetahui pola saluran
pemasaran, margin, farmer share, dan efisiensi pemasaran home industry keripik
tempe koin di Desa Bajing Kulon, Kecamatan Kroya, Kabupaten Cilacap.
Penelitian ini menggunakan metode studi kasus. Teknik pengambilan sampel
produsen keripik tempe koin menggunakan metode sensus dengan jumlah
informan kunci 8 produsen keripik tempe koin, sedangkan teknik pengambilan
sampel lembaga pemasaran menggunakan metode snowball sampling dan
diperoleh 3 pedagang pengepul, 6 pedagang besar, dan 15 pedagang pengecer.
Pengumpulan data menggunakan wawancara, observasi, dan dokumentasi.
Metode analisis data menggunakan metode analisis deskriptif dan analisis data
kuantitatif margin pemasaran, farmer share, dan efisiensi pemasaran.

Dari hasil penelitian dapat disimpulkan bahwa pemasaran home industry
keripik tempe koin di Desa Bajing Kulon, Kecamatan Kroya, Kabupaten Cilacap
terdapat empat pola saluran pemasaran, terdiri dari: saluran | produsen — pedagang
pengepul — pedagang besar — pengecer — konsumen. Saluran Il produsen —
pedagang besar —pengecer — konsumen, saluran 1 produsen — pedagang pengepul
— pengecer — konsumen, dan saluran 1V produsen — pengecer — konsumen. Nilai
margin pemasaran saluran | Rp 15.000/kg dengan farmer share 66,66% serta
memiliki nilai efisiensi pemasaran sebesar 7,64%, kemudian saluran Il memiliki
nilai margin pemasaran Rp 13.000/kg dengan farmer share 71,71% dan memiliki
nilai efisiensi sebesar 6,59%, saluran HI memiliki nilai margin pemasaran Rp
15.000/kg dengan farmer share 66,66% serta nilai efisiensinya sebesar 4,33%,
dan 1V Rp 10.000/kg dengan farmer share 77,77% serta memperoleh nilai
efisiensi sebesar 3,31%. Saluran pemasaran home industry keripik tempe koin di
Desa Bajing Kulon, Kecamatan Kroya, Kabupaten Cilacap yang paling efisien
adalah saluran 1V produsen — pengecer - konsumen karena memiliki nilai margin
pemasaran (Rp 10.000/kg), farmer share (77,77%), dan nilai efisiensi (3,31%).

Kata kunci: keripik tempe koin, saluran pemasaran, margin pemasaran, farmer
share, efisiensi pemasaran
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The Analysis of The Marketing Efficiency of Coin Tempeh Cracker Home Industry
in Bajing Kulon Village, Kroya Sub-district, Cilacap Regency
By Yayan Dwi Kurniawan
Universitas Muhammadiyah Purwokerto
Yayankurniawan.yd@gmail.com

ABSTRACT

This research aimed to find out the pattern of marketing channel, margin,
farmer share, and marketing efficiency of coin tempeh cracker in Bajing Kulon
village, Kroya sub-district, Cilacap regency using case study method. Census
method was used to collect 8 key informants of coin tempeh crackers producers
and snowball sampling was used to collect samples of marketing agencies which
resulted in 3 collectors, 6 wholesalers, and 15 retailers. The data were collected
using interviews, observation, and documentation. The data were analyzed using
descriptive analysis and quantitative data analysis of marketing margin, farmer
share, and marketing efficiency.

From the results of this research, it could be concluded that the marketing
of this tempeh cracker had four marketing channel patterns consisting of
Channel | (producer, collectors, retailers, consumers), Channel Il (producer,
wholesalers, retailers, consumers), Channel 111 (producer, collectors, retailers,
consumers), and Channel IV (producer, retailers, consumers). The value of
marketing margin in channel | was IDR 15,000/kg with 66.66% farmer share
and the value of marketing efficiency was 7.64%. In channel Il, the value of the
marketing margin was IDR 13,000/kg with 71.71% farmer share, and the value
of marketing efficiency was 6.59%. The value of the marketing margin in channel
Il was IDR 15,000/kg with 66.66% farmer share and the efficiency value was
4.33%. In channel 1V the value of the marketing margin was IDR10,000/kg with
77.77% farmer shares and the efficiency value was 3.31%. The most efficient
channel was channel IV (producer, retailers, consumers) because its marketing
margin was IDR10,000/kg, farmer share was 77.77%, and efficiency value was
3.31%.

Keywords: Coin Tempeh Crackers, Marketing Channel, Marketing Margin,
Farmer Share, Marketing Efficiency
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