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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh kualitas produk, label
halal, dan promosi terhadap keputusan pembelian Mie Instan merek Samyang di
Purwokerto. Jenis penelitian ini adalah penelitian kuantitatif. Teknik pengambilan
sampel menggunakan teknik purposive sampling dan data primer yang diperoleh dalam
penelitian ini menggunakan kuesioner yang berjumlah 120 responden. Teknik analisis
data yang digunakan dalam penelitian yaitu statistik deskriptif, uji instrument, uji
asumsi klasik, analisis regresi linier berganda, uji koefisien determinan, uji F, dan uji
hipotesis (t). Berdasarkan hasil analisis data menunjukan bahwa variabel kualitas
produk, label halal dan promosi secara simultan berpengaruh positif dan signifikan
terhadap keputusan pembelian. Sedangakan secara parsial variabel kualitas produk,
label halal dan promosi berpengaruh positif dan signifikan terhadap keputusan
pembelian.

Kata Kunci : kualitas produk, label halal, promosi, keputusan pembelian
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ON THE PURCHASE DECISION OF INSTANT NOODLES
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Muchammad Agung Miftahuddin?

Faculty of Economics andBusiness
Muhammadiyah University Purwokerto
E-mail: 2muchammadagungm@gmail.com

ABSTRACT

The purpose of this study was to determine the effect of product quality, halal label, and
promotion on purchasing decisions of Samyang Instant Noodles in Purwokerto. This
type of research is quantitative research. The sampling technique used purposive
sampling technique and the primary data in this study weretake using a questionnaire
totaling 120 respondents. The data analysis techniques used in the research were
descriptive statistics, instrument testing, classical assumption test, multiple linear
regression analysis, determinant coefficient test, F test, and hypothesis test (t). The
results showed that product quality, halal label and promotion simultaneouslys have a
positive and significant effect on purchasing decisions. Meanwhile product quality,
halal label and promotion partially have a positive and significant effect on purchasing
decision.

Keywords: product quality, halal label, promotion, purchase decision
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