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ABSTRAK

Tujuan dari penelitian ini adalah menganalisis pengaruh kualitas produk,
e-service quality, kemudahan penggunaan aplikasi, dan kepercayaan terhadap
minat beli ulang E-commerce Lazada. Populasi penelitian ini adalah mahasiswa
Universitas Muhammadiyah Purwokerto yang pernah melakukan pembelian
melalui E-commerce Lazada minimal satu kali. Teknik pengambilan sampel
menggunnakan teknik Non-probability sampling dengan metode purposive
sampling. Jumlah sampel 110 responden dengan beberapa kriteria yang telah
ditetapkan. Pengumpulan data dilakukan dengan menggunakan kuesioner. Hasil
analisis regresi menunjukan bahwa secara simultan kualitas produk, e-service
quality, kemudahan penggunaan aplikasi, dan kepercayaan berpengaruh dan
signifikan terhadap minat beli ulang. Sedangkan untuk variabel kualitas produk
secara parsial berpengaruh positif dan signifikan terhadap minat beli ulang, e-
service quality secara parsial berpengaruh positif dan signifikan terhadap minat
beli ulang, kemudahan penggunaan aplikasi secara parsial tidak berpengaruh
positif dan signifikan terhadap minat beli ulang, kepercayaan secara parsial
berpengaruh positif dan signifikan terhadap minat beli ulang.

Kata kunci : Kualitas Produk, E-service Quality, Kemudahan Penggunaan
Aplikasi, Kepercayaan dan Minat Beli Ulang
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THE INFLUENCE OF PRODUCT QUALITY, E-SERVICE QUALITY,
EASE OF APPLICATION USE, AND TRUST ON LAZADA E-
COMMERCE REPURCHASE INTENTION
(Study on Purwokerto Muhammadiyah University Students)

Rismawati*
Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
rismawt30@gmail.com

Totok Haryanto®
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ABSTRACT

The purpose of this study was to analyze the effect of product quality, e-
service quality, ease of use of applications, and trust on Lazada's e-commerce
repurchase intention. The population of this research is Muhammadiyah
University Purwokerto students who have made a purchase through Lazada E-
commerce at least once. The sampling technique used was non-probability
sampling with purposive sampling method. The number of samples is 110
respondents with several criteria that have been determinate. Collecting data
using a questionnaire. The results of the regression analysis show that
simultaneously product quality, e-service quality, ease of use of applications, and
trust have a positive and significant effect on repurchase intention. Furthermore,
product quality partially has a positive-and significant effect on repurchase
intention, e-service quality partially has a positive effect and significant to
repurchase intention, partial ease of use of the application has no positive and
significant effect on repurchase intention, trust partially has a positive and
significant effect on repurchase intention.

Keywords: Product Quality, E-service Quality, Ease of Use Of The Application,
Trust and Repurchase Intention
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