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ABSTRAK 

 

Tujuan penelitian ini adalah untuk menganalisis variabel kualitas produk, 

kualitas pelayanan, dan ekuitas merek terhadap keputusan pembelian pada 

konsumen Bonita Cake & Bakery. Sampel dalam penelitian adalah konsumen 

yang pernah melakukan lebih dari satu pembelian di Bonita Cake & Bakery. 

Pengambilan sampel dalam penelitian ini menggunakan pendekatan accidental 

sampling. Berdasarkan kriteria, didapatkan jumlah sampel sebanyak 130 

responden. Hasil penelitian menjelaskan bahwa variabel kualitas produk, kualitas 

pelayanan, dan ekuitas merek secara simultan berpengaruh signifikan terhadap 

keputusan pembelian. kualitas produk secara parsial berpengaruh positif dan 

signifikan terhadap keputusan berkunjung. Kualitas pelayanan secara parsial 

berpengaruh positif dan signifikan terhadap keputusan berkunjung. Ekuitas merek 

secara parsial berpengaruh positif dan signifikan terhadap keputusan berkunjung. 

 

 

 
Kata kunci : kualitas produk, kualitas pelayanan, ekuitas merek, dan keputusan 

pembelian 
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ABSTRAK 

 

The purpose of this study was to analyze the variables of product quality, service 

quality, and brand equity on purchasing decisions of Bonita Cake & Bakery 

consumers. The sample in this study are consumers who have made more than one 

purchase at Bonita Cake & Bakery. Sampling in this study used an accidental 

sampling approach. Based on the criteria, the number of samples obtained is 130 

respondents. The results of the study explain that the variables of product quality, 

service quality, and brand equity simultaneously have a significant effect on 

purchasing decisions. product quality partially positive and significant effect on 

the decision to visit. Service quality partially has a positive and significant effect 

on visiting decisions. Brand equity partially positive and significant effect on the 

decision to visit. 

 

 
Keywords : product quality, service quality, brand equity, and purchasing 

decisions 
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