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ABSTRAK 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

desain produk dan persepsi harga terhadap keputusan pembelian sepeda lipat 

merek polygon studi pada pembeli sepeda lipat polygon di kota purwokerto. 

Variabel independen dalam penelitian ini adalah kualitas produk, desain produk 

dan persepsi harga sedangkan variabel dependen dalam penelitian ini adalah 

keputusan pembelian. Teknik pengumpulan data yang digunakan adalah purposive 

sampling sedangkan sampelnya menggunakan 100 responden. Teknik analisis 

data dalam penelitian ini adalah analisis regresi linier berganda. Berdasarkan hasil 

analisis menunjukan secara simultan kualitas produk, desain produk dan persepsi 

harga berpengaruh positif dan signifikan terhadap keputusan pembelian. Hasil 

penelitian secara parsial menunjukan kualitas produk, desain produk dan persepsi 

harga berpengaruh positif dan signifikan terhadap keputusan pembelian 

 

Kata Kunci :  Kualitas Produk, Desain Produk, Persepsi Harga, Keputusan 

Pembelian 
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ABSTRACT 

 

 

This study aims to analyze the effect of product quality, product design 

and price perception on purchasing decisions of polygon folding bicycles in the 

study of polygon folding bicycle buyers in the city of Purwokerto. The 

independent variables in this study are product quality, product design and price 

perception, while the dependent variable in this study is purchasing decisions. The 

data collection technique used is purposive sampling while the sample uses 100 

respondents. The data analysis technique in this research is multiple linear 

regression analysis. Based on the results of the analysis showed that 

simultaneously product quality, product design and price perception had a positive 

and significant effect on purchasing decisions. The results of the study partially 

show that product quality, product design and price perceptions have a positive 

and significant effect on purchasing decisions 

 

Keywords: Product Quality, Product Design, Price Perception, Purchase Decision 

 

  

mailto:muchammadagung@gmail.com


 

xii 
Pengaruh Kualitas Produk…, Muhamad Rozzaq Mualif, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR ISI 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN ORISINALITAS................................................. ii 

HALAMAN PERSETUJUAN............................................................................. iii 

HALAMAN PENGESAHAN .............................................................................. iv 

MOTTO ................................................................................................................. v 

PERSEMBAHAN ................................................................................................. vi 

KATA PENGANTAR ......................................................................................... vii 

ABSTRAK ............................................................................................................. x 

ABSTRACT .......................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL............................................................................................... xiv 

DAFTAR GAMBAR ........................................................................................... xv 

DAFTAR LAMPIRAN ...................................................................................... xvi 

BAB I PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang Masalah ............................................................................... 1 

B. Rumusan Masalah ........................................................................................ 8 

C. Pembatasan Masalah .................................................................................... 8 

D. Tujuan dan Manfaat Penelitian ....................................................................... 9 

BAB II TINJAUAN PUSTAKA ......................................................................... 11 

A. Landasan Teori ........................................................................................... 11 

1. Teori Perilaku Konsumen................................................................... 11 

2. Keputusan Pembelian ......................................................................... 12 

3. Kualitas Produk .................................................................................. 14 

4. Desain Produk .................................................................................... 16 

5. Persepsi Harga .................................................................................... 18 

B. Penelitian Terdahulu .................................................................................. 19 

C. Kerangka Pemikiran .................................................................................. 23 

D. Hipotesis ..................................................................................................... 26 

BAB III METODE PENELITIAN .................................................................... 27 

A. Jenis Penelitian ........................................................................................... 27 

B. Populasi dan Sampel .................................................................................. 27 



 

xiii 

 Pengaruh Kualitas Produk…, Muhamad Rozzaq Mualif, Fakultas Ekonomi dan Bisnis UMP, 2022 

C. Jenis, Sumber Data, dan Teknik Pengumpulan Data ................................. 29 

D. Variabel Penelitian ..................................................................................... 29 

E. Definisi Operasional dan Pengukuran Variabel ......................................... 30 

F. Metode Analisis Data ................................................................................. 32 

BAB IV DAN PEMBAHASAN .......................................................................... 41 

A. Hasil Penelitian .......................................................................................... 41 

B. Pembahasan ................................................................................................ 67 

BAB V PENUTUP ............................................................................................... 73 

A. Kesimpulan ................................................................................................ 73 

B. Keterbatasan Penelitian .............................................................................. 73 

C. Saran ........................................................................................................... 74 

LAMPIRAN ......................................................................................................... 78 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

xiv 
Pengaruh Kualitas Produk…, Muhamad Rozzaq Mualif, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR TABEL 

 

 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 19 

Tabel 3.1 Definisi Operasional Variabel ............................................................... 30 

Tabel 4.1 Response Rate ....................................................................................... 43 

Tabel 4.2 Deskripsi Karateristik Responden ......................................................... 44 

Tabel 4.3 Hasil Uji Statistik Deskriptif Kualitas Produk ...................................... 47 

Tabel 4.3 Hasil Uji Statistik Deskriptif Desain Produk ........................................ 48 

Tabel 4.3 Hasil Uji Statistik Deskriptif Persepsi Harga ........................................ 49 

Tabel 4.3 Hasil Uji Statistik Deskriptif Keputusan Pembelian ............................. 50 

Tabel 4.4 Hasil Pengujian Uji Validitas Keputusan Pembelian ............................ 52 

Tabel 4.5 Hasil Pengujian Uji Validitas Kualitas Produk ..................................... 53 

Tabel 4.6 Hasil Pengujian Uji Validitas Desain Produk ....................................... 54 

Tabel 4.7 Hasil Pengujian Uji Validitas Persepsi Harga....................................... 54 

Tabel 4.8 Hasil Uji Reliabilitas ............................................................................. 55 

Tabel 4.9 Hasil Uji Normalitas One-Sample Kolmogorov-Smirnov Test ............ 56 

Tabel 4.10 Hasil Uji Multikolonieritas ................................................................. 57 

Tabel 4.11 Hasil Uji Heteroskedastisitas .............................................................. 58 

Tabel 4.12 Hasil Analisis Regresi LinierBerganda ............................................... 59 

Tabel 4.13 Hasil Nilai Koefisien Determinasi ...................................................... 61 

Tabel 4.14 Hasil Uji Signifikansi Simultan (Uji Statistik F) ................................ 62 

Tabel 4.15 Uji Hipotesis (Uji t)............................................................................. 64 

Tabel 4.16 Ringkasan Hasil Pengujian Hipotesis ................................................. 67 

 

 

 

 

 

 

 

  



 

xv 

 Pengaruh Kualitas Produk…, Muhamad Rozzaq Mualif, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR GAMBAR 

 

 

Gambar 1.1 Grafik Lonjakan Penjualan Sepeda Lipat .................................... 2 

Gambar 1.2 Grafik Jumlah Follower Folding Bike ......................................... 3 

Gambar 2.1 Proses Keputusan Pembelian  ...................................................... 13 

Gambar 2.2 Kerangka Pemikiran  .................................................................... 26 

Gambar 3.1 Kurva Uji F................................................................................... 37 

Gambar 3.2 Kurva Uji t Hipotesis Kedua  ....................................................... 38 

Gambar 3.3 Kurva Uji t Hipotesis Ketiga  ....................................................... 39 

Gambar 3.4 Kurva Uji t Hipotesis Keempat  ................................................... 40 

Gambar 4.1 Kurva Uji F................................................................................... 63 

Gambar 4.2 Kurva Uji Hipotesis Kedua  ......................................................... 65 

Gambar 4.3 Kurva Uji Hipotesis Ketiga  ......................................................... 66 

Gambar 4.4 Kurva Uji Hipotesis Keempat  ..................................................... 66 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xvi 
Pengaruh Kualitas Produk…, Muhamad Rozzaq Mualif, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR LAMPIRAN 

 

Lampiran 1   : Kuesioner  ................................................................................. 79 

Lampiran 2   : Data Responden  ....................................................................... 85 

Lampiran 3   : Distribusi Frekuensi ................................................................. 90 

Lampiran 4   : Nilai Tabulasi Data ................................................................... 91 

Lampiran 5   : Uji Statistik Deskriptive ........................................................... 104 

Lampiran 6   : Uji Validitas ............................................................................. 105 

Lampiran 7   : Uji Reabilitas  ........................................................................... 109 

Lampiran 8   : Uji Asumsi Klasik  ................................................................... 110 

Lampiran 9   : Uji Regresi Linier Berganda ..................................................... 112 

Lampiran 10   : Uji Kecocokan Model............................................................. 112 

Lampiran 11 : Uji Hipotesis  ............................................................................ 113 

Lampiran 12 : Tabel R  .................................................................................... 114 

Lampiran 13 : Tabel F ...................................................................................... 115 

Lampiran 14 : Tabel T...................................................................................... 116 

 

  


