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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis harga, citra merek dan kualitas 

pelayanan terhadap keputusan pembelian sepeda motor merek Honda di Dealer 

Astra Motor Majenang. Teknik pengambilan sampel yang digunakan dalam 

penelitian adalah purposive  sampling  dan jumlah sampel melalui perhitungan 

Lemeshow diperoleh 110 responden. Dengan analisis regresi berganda 

disimpulkan bahwa harga, citra merek dan kualitas pelayanan secara simultan 

berpengaruh positif signifikan terhadap keputusan pembelian. Secara parsial variabel 

harga berpengaruh positif dan tidak  signifikan terhadap keputusan pembelian, 

sedangkan citra merek dan kualitas pelayanan berpengaruh positf dan signifikan 

terhadap keputusan pembelian. 
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ABSTRACT 

 

This research aims to analyze price, brand image and service quality on 

purchasing decisions for Honda motorcycles at Astra Motor Majenang Dealers. 

Technique taking sample which used in The research was purposive sampling and 

the number of samples through Lemeshow calculations obtained 110 respondents. 

With analysis regression it can be concluded that price, brand image and service 

quality simultaneously have a significant positive effect on purchasing decisions. 

Partially variable price take effect positive and no significant to purchasing 

decisions, while brand image and service quality take effect positive and 

significant to purchasing decisions. 

 

Keywords : Price, Brand Image, Service Quality, Purchase Decision 
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