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ABSTRAK 

 

Tujuan penelitian ini untuk menguji secara empiris pengaruh leverage, 

profitabilitas, growth opportunity, ukuran perusahaan, dan corporate social 

responsibility terhadap nilai perusahaan. Populasi pada penelitian ini adalah 

perusahaan Consumer Non-Cyclicals pada tahun 2017-2020. Sampel penelitian 

ini sebanyak 84 data dengan teknik pengambilan sampel yaitu purposive 

sampling. Teknik analisis data menggunakan statistik deskriptif, uji normalitas, 

uji asumsi klasik, dan pengujian hipotesis dengan regresi linear berganda dengan 

bantuan program SPSS 25. Berdasarkan hasil penelitian dapat disimpulkan bahwa 

leverage berpengaruh negatif dan signifikan terhadap nilai perusahaan, 

profitabilitas berpengaruh positif dan signifikan terhadap nilai perusahaan, growth 

opportunity berpengaruh positif dan signifikan terhadap nilai perusahaan, ukuran 

perusahaan tidak berpengaruh terhadap nilai perusahaan, dan corporate social 

responsibility tidak berpengaruh terhadap nilai perusahaan. 

Kata Kunci : Nilai Perusahaan, Leverage, Profitabilitas, Growth 

Opportunity, Ukuran Perusahaan, dan Corporate Social Responsibility. 
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ABSTRACT 

 

The purpose of this study is to empirically examine the effect of leverage, 

profitability, growth opportunity, firm size, and corporate social responsibility on 

firm value. The population in this study were Consumer Non-Cyclicals companies 

in 2017-2020. The sample of this research is 84 data with a sampling technique 

that is purposive sampling. The data analysis technique used descriptive statistics, 

normality test, classical assumption test, and hypothesis testing with multiple 

linear regression with the help of SPSS 25 program. Based on the results of the 

study it can be concluded that leverage has a negative and significant effect on 

firm value, profitability has a positive and significant effect on firm value. , 

growth opportunity has a positive and significant effect on firm value, firm size 

has no effect on firm value, and corporate social responsibility has no effect on 

firm value. 

 

 

Keywords: Firm Value, Leverage, Profitability, Growth Opportunity, Company 

Size, and Corporate Social Responsibility. 
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