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TERHADAP KEPUTUSAN PEMBELIAN NATURE REPUBLIC (STUDI
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ABSTRAK

Tujuan Penelitian ini untuk menganalisi pengaruh brand ambassador,
brand image, dan brand personality terhadap keputusan pembelian Nature
Republic di Purwokerto. Pemilihan sampel dilakukan dengan menggunakan
metode purposive sampling. Berdasarkan kriteria diperoleh sebanyak 110
responden dengan teknik pengambilan data melalui kuesioner. Penelitian ini
menggunakan metode analisis regresi linear berganda dengan alat analisis SPSS.
Hasil penelitian menunjukan bahwa brand ambassador dan brand image
berpengaruh positif terhadap keputusan pembelian Nature Republic di
Purwokerto, sedangkan brand personality tidak berpengaruh positif terhadap

keputusan pembelian Nature Republic di Purwokerto.

Kata kunci : brand ambassador, brand image, brand personality, keputusan

pembelian
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THE EFFECT OF BRAND AMBASSADOR, BRAND IMAGE, BRAND
PERSONALITY ON NATURE REPUBLIC PURCHASE DECISIONS (STUDY
ON NATURE REPUBLIC CONSUMERS IN PURWOKERTO)
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ABSTRACT

The purpose of this study was to analyze the influence of brand
ambassadors, brand image, and brand personality on purchasing decisions for
Nature Republic in Purwokerto. The sample selection conducted using purposive
sampling method. Based on the criteria obtained as many as 110 respondents with
data collection techniques through questionnaires. This research uses multiple
linear regression analysis with SPSS analysis tool. The results showed that brand
ambassadors and brand image had a positive effect on purchasing decisions for
Nature Republic in Purwokerto, while brand personality had no positive effect on
purchasing decisions for Nature Republic in Purwokerto.

Key words : brand ambassador, brand image, brand personality, purchase
decisions
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