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ABSTRAK 

Tujuan Penelitian ini untuk menganalisi pengaruh brand ambassador, 

brand image, dan brand personality terhadap keputusan pembelian Nature 

Republic di Purwokerto. Pemilihan sampel dilakukan dengan menggunakan 

metode purposive sampling. Berdasarkan kriteria diperoleh sebanyak 110 

responden dengan teknik pengambilan data melalui kuesioner. Penelitian ini 

menggunakan metode analisis regresi linear berganda dengan alat analisis SPSS. 

Hasil penelitian menunjukan bahwa brand ambassador dan brand image 

berpengaruh positif terhadap keputusan pembelian Nature Republic di 

Purwokerto, sedangkan brand personality tidak berpengaruh positif terhadap 

keputusan pembelian Nature Republic di Purwokerto. 

 

Kata kunci : brand ambassador, brand image, brand personality, keputusan 

pembelian 
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ABSTRACT 

 

The purpose of this study was to analyze the influence of brand 

ambassadors, brand image, and brand personality on purchasing decisions for 

Nature Republic in Purwokerto. The sample selection conducted using purposive 

sampling method. Based on the criteria obtained as many as 110 respondents with 

data collection techniques through questionnaires. This research uses multiple 

linear regression analysis with SPSS analysis tool. The results showed that brand 

ambassadors and brand image had a positive effect on purchasing decisions for 

Nature Republic in Purwokerto, while brand personality had no positive effect on 

purchasing decisions for Nature Republic in Purwokerto. 

 

Key words : brand ambassador, brand image, brand personality, purchase 

decisions 

  

mailto:amaliatyas6690@gmail.com1
mailto:ernyrachmawati67@gmali.com2


 

xiii 
 

Pengaruh Brand Ambassador..., Amalia Pradiptaningtyas, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR ISI 
 
 

 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERSETUJUAN ............................................................................... iii 

HALAMAN PENGESAHAN ................................................................................ iv 

HALAMAN PERNYATAAN ORISINALITAS .................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI UNTUK 

KEPENTINGAN AKADEMIS ............................................................................. vi 

HALAMAN MOTO ............................................................................................. vii 

HALAMAN PERSEMBAHAN........................................................................... viii 

KATA PENGANTAR ........................................................................................... ix 

ABSTRAK ............................................................................................................. xi 

ABSTRACT ............................................................................................................ xii 

DAFTAR ISI ........................................................................................................ xiii 

DAFTAR GAMBAR ............................................................................................ xv 

DAFTAR TABEL ................................................................................................ xvi 

DAFTAR LAMPIRAN ....................................................................................... xvii 

BAB 1 PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang Masalah ............................................................................... 1 

B. Perumusan Masalah ..................................................................................... 6 

C. Pembatasan Masalah .................................................................................... 6 

D. Tujuan Penelitian ......................................................................................... 7 

E. Manfaat Penelitian ....................................................................................... 7 

BAB II TINJAUAN PUSTAKA ............................................................................ 9 

A. Landasan Teori ............................................................................................. 9 

B. Hasil Penelitian Terdahulu ......................................................................... 19 

C. Kerangka Pemikiran ................................................................................... 23 

D. Hipotesis ..................................................................................................... 26 

BAB III Metode Penelitian ................................................................................... 27 

A. Jenis Penelitian ........................................................................................... 27 

B. Populasi dan Sampel .................................................................................. 27 

C. Teknik Pengambilan Data .......................................................................... 29 

D. Variabel Penelitian ..................................................................................... 30 



 

xiv 
 

Pengaruh Brand Ambassador..., Amalia Pradiptaningtyas, Fakultas Ekonomi dan Bisnis UMP, 2022 

E. Definisi Oprasional Variabel...................................................................... 31 

F. Metode Analisis Data ................................................................................. 32 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 43 

A. Hasil Penelitian .......................................................................................... 43 

B. Pembahasan ................................................................................................ 71 

BAB V PENUTUP ............................................................................................... 77 

A. Simpulan .................................................................................................... 77 

B. Keterbatasan dan Saran .............................................................................. 77 

DAFTAR PUSTAKA ........................................................................................... 80 

LAMPIRAN .......................................................................................................... 85 

 
  



 

xv 
 

Pengaruh Brand Ambassador..., Amalia Pradiptaningtyas, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR GAMBAR  
 
 
 

Gambar 1. 1 Jumlah Penjualan Kosmetik ............................................................... 2 

 

Gambar 2. 1 Kerangka Pemikiran ......................................................................... 26 

 

Gambar 4. 1 Kurva Uji F....................................................................................... 67 

Gambar 4. 2 Kurva uji t......................................................................................... 69 

Gambar 4. 3 Kurva Uji t ........................................................................................ 70 

Gambar 4. 4 Kurva Uji t ........................................................................................ 71 

 

 

  



 

xvi 
 

Pengaruh Brand Ambassador..., Amalia Pradiptaningtyas, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR TABEL 

 

 

Tabel 2. 1 ............................................................................................................... 19 

 

Tabel 3. 1 ............................................................................................................... 31 
 

Tabel 4. 1 ............................................................................................................... 45 
Tabel 4. 2 ............................................................................................................... 46 
Tabel 4. 3 ............................................................................................................... 46 
Tabel 4. 4 ............................................................................................................... 47 
Tabel 4. 5 ............................................................................................................... 48 
Tabel 4. 6 ............................................................................................................... 49 
Tabel 4. 7 ............................................................................................................... 51 
Tabel 4. 8 ............................................................................................................... 52 
Tabel 4. 9 ............................................................................................................... 54 
Tabel 4. 10 ............................................................................................................. 56 
Tabel 4. 11 ............................................................................................................. 56 
Tabel 4. 12 ............................................................................................................. 57 
Tabel 4. 13 ............................................................................................................. 58 
Tabel 4. 14 ............................................................................................................. 59 
Tabel 4. 15 ............................................................................................................. 60 
Tabel 4. 16 ............................................................................................................. 61 
Tabel 4. 17 ............................................................................................................. 62 
Tabel 4. 18 ............................................................................................................. 63 
Tabel 4. 19 ............................................................................................................. 65 
Tabel 4. 20 ............................................................................................................. 67 



 

xvii 
 

Pengaruh Brand Ambassador..., Amalia Pradiptaningtyas, Fakultas Ekonomi dan Bisnis UMP, 2022 

DAFTAR LAMPIRAN 

 

Lampiran  1 Kuesioner Penelitian ......................................................................... 85 

Lampiran  2 Data Responden ................................................................................ 92 

Lampiran  3 Karaktristik Responden .................................................................... 97 

Lampiran  4 Nilai Rata-Rata Butir Pertanyaan Kuesioner .................................... 99 

Lampiran  5 Data Penelitian Jawaban Responden .............................................. 102 

Lampiran  6 Uji Validitas Dan Reliabiltas .......................................................... 116 

Lampiran  7 Uji Asumsi Klasik .......................................................................... 123 

Lampiran  8 Analisis Regresi Linear Berganda dan Hipotesis ........................... 125 

 

  




