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PENGARUH CITRA MERK, KUALITAS PRODUK DAN GAYA HIDUP
TERHADAP KEPUTUSAN PEMBELIAN SEPATU NIKE
DI KOTA PURWOKERTO

Al Bayu Aji Panitis
Fakultas Ekonomi dan Bisnis @
Universitas Muhammadiyah Purwokerto ) @

ABSTRAK

Penelitian dilakukan untuk mengetahui “Pengaruh Citra Merek, Kualitas Produk
dan Gaya Hidup Terhadap Keputusan Pembelian Sepatu Nike”. Jenis penelitian
adalah kuantitatif dengan metode pendekatan deskriptif. Populasi pada penelitian
ini semua konsumen yang mengetahui dan sudah menggunakan sepatu merek
Nike di kota Purwokerto dengan rentan usia 15 — 45 tahun. Teknik pengambilan
sampling non-probability sampling dengan menyebar kuesioner kepada 100
sampel. Hasil penelitian menunjukkan bahwa : 1) citra merek, kualitas produk dan
gaya hidup bersama-sama berpengaruh terhadap keputusan pembelian sepatu
Nike, 2) citra merek berpengaruh signifikan terhadap keputusan pembelian, 3)
kualitas produk berpengaruh signifikan terhadap keputusan pembelian, 4) gaya
hidup tidak berpengaruh signifikan terhadap keputusan pembelian. Berdasarkan
perhitungan koefisien determinasi dimana nilai Adjusted R Square sebesar 0,524
atau 52,4% keputusan pembelian sepatu dipengaruhi oleh variabel terikat (citra
merek, kualitas produk dan gaya hidup). Sisanya sebesar 47,6% dipengaruhi oleh
faktor-faktor lain yang tidak dijelaskan dalam penelitian ini.

Kata kunci : Citra Merek, Kualitas Produk, Gaya Hidup, Keputusan
Pembelian
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THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY AND LIFESTYLE
ON THE PURCHASE DECISION OF NIKE SHOES IN PURWOKERTO
CITY

Al Bayu Aji Panitis
faculty of Economics and Business @ ®
Muhammadiyah University Purwokerto @ @

ABSTRACT

The study was conducted to determine "The Influence of Brand Image, Product
Quality and Lifestyle on Nike Shoes Purchase Decisions". This type of research is
quantitative with a descriptive approach method. The population in this study are
all consumers who know and have used Nike brand shoes in the city of
Purwokerto with a vulnerable age of 15-45 years. The sampling technique was
non-probability sampling by distributing questionnaires to 100 samples. The
results showed that: 1) brand image, product quality and lifestyle together
influence the purchasing decision of Nike shoes, 2) brand image has a significant
effect on purchasing decisions, 3) product quality has a significant effect on
purchasing decisions, 4) lifestyle does not significant effect on purchasing
decisions. Based on the calculation of the coefficient of determination where the
Adjusted R Square value is 0.524 or 52.4%, shoe purchasing decisions are
influenced by the dependent variable (brand image, product quality and lifestyle).
The remaining 47.6% is influenced by other factors not explained in this study.

Keywords: Brand Image, Product Quality, Lifestyle, Purchase Decision
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