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ABSTRAK

Tujuan penelitian ini untuk menguji pengaruh motivasi, persepsi, dan sikap
konsumen terhadap keputusan pembelian sepeda motor Honda Beat. Pengambilan
sampel pada penelitian ini menggunkan metode Nonprobability Sampling dengan
teknik purposive sampling dengan jumlah 100 responden. Teknik analisis ini
menggunakan analisis regresi liniear berganda, uji koefisien determinasi, uji t dan
uji f. Berdasarkan hasil pengujian, diketahui bahwa motivasi berpengaruh negatif
dan tidak signifikan terhadap keputusan pembelian, persepsi berpengaruh positif
dan signifikan terhadap keputusan pembelian, sikap konsumen berpengaruh
positif dan signifikan terhadap keputusan pembelian. Variabel yang paling

berpengaruh terhadap keputusan pembelian adalah persepsi.

Kata Kunci : Keputusan Pembelian, Motivasi, Persepsi, Sikap Konsumen.
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ANALYSIS OF THE INFLUENCE OF MOTIVATION, PERCEPTION,
AND CONSUMER ATTITUDE TOWARDS DECISIONS ON PURCHASE
HONDA MOTORCYCLE
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ABSTRACT

The purpose of this study is to analyze the influence of motivation, perceptions,
and attitudes of consumers towards the decision on purchase a Honda Beat
motorcycle. The sampling in this study is the nonprobability sampling method
with a purposive sampling technique with a total of 100 respondents. The data
analysis technique used in this study was multiple linear regression analysis,
coefficient of determination test, t test and f test. The result of this study showed
that motivation has negative effect and not significant on purchasing decisions,
perceptions has positive effect and significant on purchasing decisions, and
consumer attitudes has a positive effect and significan on purchasing decisions.

The most determining variable on purchasing decisions is perception.

Keywords: Purchasing Decisions, Motivation, Perception, Consumer Attitudes.
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