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MOTO 

 

“Maka sesungguhnya bersama kesulitan ada kemudahan. Sesungguhnya bersama 

kesulitan ada kemudahan. Maka apabila engkau telah selesai (dari suatu urusan), 

tetaplah bekerja keras (untuk urusan yang lain). Dan hanya Tuhanmulah engkau 

berharap”. 

(Terjemahan QS. Al-Insyirah: 5-8) 
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ABSTRAK 

 

Penelitian ini memiliki dua tujuan, (1) mendeskripsikan ungkapan persuasif  

yang terdapat pada caption akun instagram @garnierindonesia pada bulan 

September-Oktober 2019, (2) mendeskripsikan  implementasi ungkapan persuasif 

pada caption instagram iklan produk kecantikan Garnier pada bulan September-

Oktober 2019 bagi pembelajaraan teks persuasi kelas VIII SMP. Jenis penelitian ini 

adalah deskriptif kualitatif. Data dalam penelitian ini yaitu wacana persuasif pada 

caption akun instagram @garnierindonesia periode September-Oktober 2019. 

Sumber data dalam penelitian ini, yaitu media sosial instagram dalam akun 

@garnierindonesia. Tahap penelitian dibagi menjadi tiga yaitu penyediaan data, 

analisis data, dan penyajian hasil analisis data. Pada tahap penyediaan data, peneliti 

menggunakan metode simak dengan teknik lanjutan teknik simak bebas libat cakap, 

teknik catat. Pada tahap analisis data peneliti menggunakan metode agih dengan 

teknik dasar teknik bagi unsur langsung dan teknik lanjutan teknik baca markah. Pada 

tahap penyajian hasil analisis data, peneliti menggunakan metode informal. 

Berdasarkan analisis data, diperoleh hasil sebagai berikut : pada dua puluh empat  

caption akun instagram @garnierindonesia periode September-Oktober 2019 terdapat 

empat ungkapan persuasif dengan jumlah  keseluruhan 40 data. Yang meliputi: (1) 

ungkapan persuasif ajakan sebanyak sembilan belas data, (2) ungkapan persuasif saran 

sebanyak sepuluh data, (3) ungkapan persuasif meyakinkan sebanyak enam data, (4) 

ungkapan persuasif menegaskan sebanyak lima data. Adapun isi dalam caption akun 

instagram @garnierindonesia periode September-Oktober 2019 merupakan kalimat 

yang memiliki daya bujuk yang ditulis penulis kepada pembaca yang bertujuan untuk 

mempengaruhi pembaca. Ungkapan persuasif pada caption akun instagram 

@garnierindonesia periode September-Oktober 2019 dapat diimplementasikan 

sebagai materi ajar dan contoh dalam pembelajaran di sekolah, khususnya SMP. 

 

Kata kunci : ungkapan persuasif, caption instagram, pembelajaran persuasi 
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PERSUASIVE DISCLOSURES ON INSTAGRAM CAPTIONS OF GARNIER 

BEAUTY PRODUCTS ADVERTISEMENT IN SEPTEMBER TO OCTOBER 

2019 AND ITS IMPLEMENTATION IN LEARNING OF PERSUASIVE TEXT 

WRITING FOR VIII GRADE OF JUNIOR HIGH SCHOOL 

By Siti Inayatun Nasihah  

Universitas Muhammadiyah Purwokerto 

ABSTRACT 

This research has two objectives, (1) describing the persuasive disclosures 

contained in the Instagram captions belongs to @Garnieindonesia account in 

September to October 2019, (2) describing the implementation of persuasive 

disclosures on the Instagram caption of Garnier beauty product advertisements in 

September to October 2019 for learning of persuasive text writing for grade VIII SMP 

(Junior High School). This type of research is descriptive qualitative. The data in this 

study are persuasive discourses on Instagram caption by @garnierindonesia account 

for the period of September to October 2019. The data source is Instagram 

(@garnierindonesia account) for the period of September to October 2019. The 

research stage is divided into three, namely data provision, data analysis and 

presentation of data analysis results. At the stage of providing data, the researcher 

used the observation method with advanced techniques, namely observation 

participatory and noting techniques. At the data analysis stage, the researcher used the 

distributional technique with segmenting immediate constituent technique and an 

advanced technique in the form of read-marker technique. At the stage of presenting 

the results of data analysis, the researcher applied an informal method. Based on data 

analysis, the following results were obtained: in the twenty-four captions of 

@garnierindonesia Instagram account for the September-October 2019 period, there 

were four persuasive disclosures with a total of 40 data. It includes (1) persuasive 

disclosures of invitation totaling nineteen data, (2) persuasive disclosures of 

suggestion totaling ten data, (3) persuasive disclosures of convincing totaling six data, 

(4) persuasive disclosures of asserting as many as five data. The Instagram caption 

contents belong to @garnierindonesia for the September to October 2019 period were 

persuasive sentences; they were written by the writer which aimed to influence 

readers. Persuasive disclosures in the Instagram captions of @garnierindonesia 

Instagram for the September to October 2019 period can be implemented as teaching 

material and examples in school learning, especially junior high schools. 

Keywords: Persuasive disclosures, Instagram captions, persuasion learning 

Ungkapan Persuasif Pada…, Siti Inayatun Nasihah, FKIP UMP, 2020




