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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh secara simultan dan parsial
variabel independen Daya Tarik Wisata, Motivasi Wisatawan, Dan Word Of
Mouth Terhadap variabel dependen Keputusan Berkunjung pada wisatawan yang
berkunjung ke obyek wisata Purbasari Pancuran Mas di Kecamatan Padamara
Kabupaten Purbalingga. Populasi dalam penelitian ini adalah wisatawan yang
berkunjung ke obyek wisata Purbasari Pancuran Mas di Kecamatan Padamara
Kabupaten Purbalingga, dengan jumlah sampel 100 responden. Teknik
pengumpulan data yang digunakan dalam penelitian ini adalah purposive
sampling dengan menggunakan analisis regresi linier berganda. Hasil analisis
menunjukkan secara simultan dan parsial variabel Daya Tarik Wisata, Motivasi
Wisatawan, Dan Word Of Mouth berpengaruh signifikan Terhadap variabel
dependen Keputusan Berkunjung.

Kata Kunci :Daya Tarik Wisata, Motivasi Wisatawan, Word Of Mouth,

Keputusan Berkunjung
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INFLUENCE OF TOURIST ATTRACTION, TOURIST MOTIVATION, AND
WORD OF MOUTH A VISITING DECISION
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ABSTRACT

The purpose of this study was to determine the effect of simultaneous and partial
independent variables of Tourism Attraction, Tourist Motivation, and Word of
Mouth ‘on the dependent variable of the Visiting Decision on tourists visiting
Purbasari Pancuran Mas tourism objects in Padamara District, Purbalingga
Regency. The population in this study were tourists visiting Purbasari Pancuran
Mas tourism object in Padamara District, Purbalingga Regency, with a sample
size of 100 respondents. The data collection technique used in this study was
purposive sampling using multiple linear regression analysis. The results of the
analysis show that simultaneous and partial variables of Travel Attraction,
Tourist Motivation, and Word of Mouth have a significant effect on the dependent
variable of Visit Decisions.

Keywords: Travel Attractions, Tourist Motivation, Word of Mouth, Visiting
Decisions
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