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ABSTRAK 

Tujuan penelitian ini untuk mengetahui pengaruh secara simultan dan parsial 

variabel independen Daya Tarik Wisata, Motivasi Wisatawan, Dan Word Of 

Mouth Terhadap variabel dependen Keputusan Berkunjung pada wisatawan yang 

berkunjung ke obyek wisata Purbasari Pancuran Mas di Kecamatan Padamara 

Kabupaten Purbalingga. Populasi dalam penelitian ini adalah wisatawan yang 

berkunjung ke obyek wisata Purbasari Pancuran Mas di Kecamatan Padamara 

Kabupaten Purbalingga, dengan jumlah sampel 100 responden. Teknik 

pengumpulan data yang digunakan dalam penelitian ini adalah purposive 

sampling dengan menggunakan analisis regresi linier berganda. Hasil analisis 

menunjukkan secara simultan dan parsial variabel Daya Tarik Wisata, Motivasi 

Wisatawan, Dan Word Of Mouth berpengaruh signifikan Terhadap variabel 

dependen Keputusan Berkunjung. 

Kata Kunci :Daya Tarik Wisata, Motivasi Wisatawan, Word Of Mouth, 

Keputusan Berkunjung 
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ABSTRACT 

 

The purpose of this study was to determine the effect of simultaneous and partial 

independent variables of Tourism Attraction, Tourist Motivation, and Word of 

Mouth on the dependent variable of the Visiting Decision on tourists visiting 

Purbasari Pancuran Mas tourism objects in Padamara District, Purbalingga 

Regency. The population in this study were tourists visiting Purbasari Pancuran 

Mas tourism object in Padamara District, Purbalingga Regency, with a sample 

size of 100 respondents. The data collection technique used in this study was 

purposive sampling using multiple linear regression analysis. The results of the 

analysis show that simultaneous and partial variables of Travel Attraction, 

Tourist Motivation, and Word of Mouth have a significant effect on the dependent 

variable of Visit Decisions. 

Keywords: Travel Attractions, Tourist Motivation, Word of Mouth, Visiting 

Decisions 

 

 
 

 

 

 

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020

mailto:Abdullohazam97@gmail.com
mailto:septinharyanto@gmail.com


xii 
 

DAFTAR ISI 
HALAM PERSETUJUAN............................................................................................ ii 

HALAM PENGESAHAN............................................................................................. iii 

HALAMAN PERNYATAAN ORISINALITAS......................................................... iv 

MOTTO........................................................................................................................... v 

PERSEMBAHAN........................................................................................................... vi 

KATA PENGANTAR................................................................................................... vii 

PERNYATAAN PERSETUJUAN PUBLIKASI........................................................ viii 

ABSTRAK...................................................................................................................... ix 

ABSTRACT..................................................................................................................... x 

DAFTAR ISI....................................................................................................................xi 

DAFTAR TABEL........................................................................................................... xii 

DAFTAR LAMPIRAN......................................................................................... xii 

BAB I PENDAHULUAN .......................................................................................1 

A. Latar Belakang Masalah ................................................................................1 

B. Rumusan Masalah .........................................................................................7 

C. Pembatasan Masalah .....................................................................................8 

D. Tujuan Penelitian ..........................................................................................8 

E. Manfaat Penelitian ........................................................................................9 

BAB II TINJAUAN PUSTAKA ..........................................................................10 

1. Keputusan Berkunjung ................................................................................10 

a. Definisi ....................................................................................................10 

b. Perilaku Konsumen .................................................................................11 

c. Pentinganya Keputusan Berkunjung .......................................................11 

d. Faktor-faktor Perilaku Konsumen ...........................................................12 

e. Indikator ..................................................................................................13 

2. Daya Tarik ...................................................................................................14 

a. Definisi ....................................................................................................14 

b. Teori Daya Tarik Wisata .........................................................................16 

c. Kepariwisataan ........................................................................................17 

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020



xiii 
 

d. Pentingnya Daya Tarik Wisata ................................................................17 

e. Indikator ..................................................................................................19 

3. Motivasi Wisatawan ....................................................................................20 

a. Definisi ....................................................................................................20 

b. Teori Motivasi .........................................................................................22 

c. Pentingnya Motivasi ................................................................................23 

d. Motif-motif Pembelian Konsumen ..........................................................24 

e. Indikator ..................................................................................................24 

4. Word Of Mouth ...........................................................................................25 

a. Definisi ....................................................................................................25 

b. Teori word of Mouth ................................................................................26 

c. Pentingnya Word Of Mouth Menjadi Sumber Informasi ........................27 

d. Konsep Kerja Word Of Mouth Dalam Mempengaruhi Keputusan 

Konsumen .......................................................................................................28 

e. Indikator ..................................................................................................30 

5. Hasil Penelitian Terdahulu ..........................................................................30 

6. Kerangka Pemikiran ....................................................................................34 

7. Hipotesis ......................................................................................................37 

BAB III METODE PENELITIAN .....................................................................39 

A. Jenis Penelitian ............................................................................................39 

B. Populasi dan Sampel ...................................................................................39 

1. Populasi ...................................................................................................39 

2. Sampel .....................................................................................................40 

C. Metode Pengumpulan Data .........................................................................41 

D. Variabel Penelitian ......................................................................................42 

E. Definisi Operasional....................................................................................42 

F. Metode Analisis Data ..................................................................................44 

1. Uji Instrumen Data ..................................................................................44 

2. Uji Asumsi Klasik ...................................................................................45 

3. Uji Analisis Data .....................................................................................47 

4. Uji Hipotesis ............................................................................................49 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ....................................55 

A. Hasil Penelitian ...........................................................................................55 

1. Gambaran Umum Taman Wisata Pendidikan Purbasari Pancuran Mas .55 

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020



xiv 
 

2. Respon Rate .............................................................................................59 

3. Karakteristik Responden .........................................................................59 

4. Uji Analisis Data .....................................................................................62 

5. Uji Asumsi Klasik ...................................................................................66 

6. Uji Regresi ...............................................................................................69 

7. Uji Kecocokan Model .............................................................................70 

8. Hipotesis ..................................................................................................71 

9.  Pembahasan ...............................................................................................76 

BAB V PENUTUP ................................................................................................86 

A. Simpulan .....................................................................................................86 

B. Keterbatasan Penelitian ...............................................................................86 

C. Saran ............................................................................................................87 

DAFTAR PUSTAKA ...........................................................................................89 

LAMPIRAN ..........................................................................................................92 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020



xv 
 

DAFTAR TABEL 

 

Tabel 2.1 Hasil Penelitian Terdahulu  ..............................................................  31 

Tabel 2.2 Desain Kerangka Pemikiran Terdahulu  ..........................................  34 

Tabel 3.1 Definisi Operasional  .......................................................................  43 

Tabel 4.1 Respon Rate  ....................................................................................  59 

Tabel 4.2 Responden Berdasarkan Jenis Kelamin  ..........................................  59 

Tabel 4.3 Responden Berdasarkan Berapakali berkunjung  ............................  60 

Tabel 4.4 Responden Berdasarkan Usia ..........................................................  60 

Tabel 4.5 Responden Berdasarkan Pendidikan   ..............................................  61 

Tabel 4.6 Responden Berdasarkan Uang Saku Perbulan   ...............................  62 

Tabel 4.7 Uji Validitas Variabel Daya Tarik Wisata (X1) ..............................  63 

Tabel 4.8 Uji Validitas Variabel Motivasi Wisatawan (X2)  ...........................  63 

Tabel 4.9 Uji Validitas Word Of Mouth (X3)  ................................................  64 

Tabel 4.10 Uji Validitas Keputusan Berkunjung (Y)  .....................................  64 

Tabel 4.11 Uji Reliabilitas  ..............................................................................  65 

Tabel 4.12 Uji Normalitas  ...............................................................................  66 

Tabel 4.13 Uji Multikoliearitas  .......................................................................  67 

Tabel 4.14 Uji Heteroskedastitas  ....................................................................  68 

Tabel 4.15 Analisis Regresi Linier Berganda  .................................................  69 

Tabel 4.16 Hasil Pengujian Uji Determinasi ...................................................  71 

Tabel 4.17 Hasil Pengujian Uji F  ....................................................................  72 

Tabel 4.18 Rekapitulasi Jawaban Keputusan Berkunjung  ..............................  77 

Tabel 4.19 Rekapitulasi Jawaban Daya Tarik Wisata  .....................................  79 

Tabel 4.20 Rekapitulasi Jawaban Motivasi Wisatawan  ..................................  81 

Tabel 4.21 Rekapitulasi Jawaban Word Of Mouth  .........................................  83 

 

 

 

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020



xvi 
 

 

 

DAFTAR LAMPIRAN 

 

Lampiran 1. Kuisioner  ....................................................................................  93 

Lampiran 2 Data Responden Wisatawan  ........................................................  101 

Lampiran 3 Responrate  ...................................................................................  106 

Lampiran 4 Data Penelitian Jawaban Responden  ...........................................  107 

Lampiran 5 Karakteristik Responden ..............................................................  116 

Lampiran 6 Uji Validitas dan Reliabilitas  .......................................................  118 

Lampiran 7 Uji Asumsi Klasik  .......................................................................  123 

Lampiran 8 Analisis Regresi Linier Berganda  ................................................  124 

Lampiran 9 Nilai Rata-rata Butir Pertanyaan Kuesioner  ................................  125 

Lampiran 10 R Tabel, Tabel dan F Tabel  .......................................................  127 

 

 

  

Pengaruh Daya Tarik…, Muhammad Azam Abdulloh, Fakultas Ekonomi dan Bisnis UMP, 2020




