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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Hedonic Shopping
Motivation, Shopping Lifestyle dan Visual Merchandising Terhadap Impulse
Buying. Penelitian ini menggunakan metode kuantitatif. Populasi dalam penelitian
ini adalah  Mahasiswa Universitas ~Muhammadiyah Purwokerto.Teknik
pengambilan sampel menggunakan purposive sampling. Sampel pada penelitian
ini adalah sebesar 110 responden. Alat analisis yang digunakan dalam penelitian
ini adalah regresi berganda. Hasil dari penelitian ini menunjukkan bahwa variabel
Hedonic Shopping Motivation, Shopping Lifestyle, dan Visual Merchandising
secara parsial dan simultan berpengaruh positif dan signifikan terhadap Impulse
Buying.

Kata kunci :  Hedonic Shopping Motivation, Shopping Lifestyle, Visual

Merchandising, Impulse Buying.
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ABSTRACT

This study purposed to determine the effect of Hedonic Shopping
Motivation, Shopping Lifestyle, and Visual Merchandising on Impulse buying.
This research uses quantitative methods. The population in this study was college
students at Universitas Muhammadiyah Purwokerto. The sample in this study was
110 respondents. The analytical tools used in this study are the multiple
regression analysis. The results of this study indicate that variables Hedonic
Shopping Motivation, Shopping Lifestyle, and Visual Merchandising partially and
simultaneously have a positive and significant effect on Impulse buying.

Keywords: Hedonic Shopping = Motivation, Shopping Lifestyle, Visual
Merchandising, Impulse Buying.
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