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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi kualitas, asosiasi
merek, kesadaran merek dan loyalitas merek terhadap keputusan pembelian pasta
gigi Close Up pada konsumen pasta gigi di Purwokerto. Metode penelitian yang
digunakan dalam penelitian ini adalah metode penelitian kuantitatif. Populasi
dalam penelitian ini adalah konsumen pasta gigi Close Up di Purwokerto. Teknik
pengambilan sampel yang digunakan adalah teknik Non-Probability Sampling,
yaitu teknik pengambilan sampel yang tidak memberi peluang sama bagi setiap
unsur populasi untuk dipilih menjadi sampel. Jumlah sampel dalam penelitian ini
berjumlah 110 responden. Metode analisis yang digunakan dalam penelitian ini
adalah analisis regresi linear berganda pada taraf signifikansi sebesar 5%.
Berdasarkan hasil penelitian secara parsial dan simultan menunjukan bahwa
persepsi kualitas, asosiasi merek, kesadaran merek dan loyalitas merek
berpengaruh terhadap keputusan pembelian pasta gigi Close Up pada konsumen
pasta gigi di Purwokerto. Besarnya pengaruh persepsi kualitas, asosiasi merek,
kesadaran merek dan loyalitas merek dalam memberikan kontribusi pengaruh
terhadap keputusan pembelian adalah sebesar 48,9%.

Kata Kunci : Pengaruh Persepsi Kualitas, Asosiasi Merek, Kesadaran Merek,
Loyalitas Merek dan Keputusan Pembelian.
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THE INFLUENCE OF QUALITY PERCEPTION, BRAND ASSOCIATION,
BRAND AWARENESS AND BRAND LOYALTY ON THE PURCHASE
DECISION OF TOOTHOLD CLOSE UP
(Study on Close Up Toothpaste Consumers in Purwokerto)
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ABSTRACT

This study aims to determine the effect of perceived quality, brand associations,
brand awareness and brand loyalty on purchasing decisions of Close Up
toothpaste on toothpaste consumers in Purwokerto. The research method used in
this study is a quantitative research method. The population in this study were
Close Up toothpaste consumers in Purwokerto. The sampling technique used is
the Non-Probability Sampling technique, which is a sampling technique that does
not provide equal opportunities for each element of the population to be selected
as a sample. The number of samples in this study amounted to 110 respondents.
The analytical method used in this study is multiple linear regression analysis at a
significance level of 5%. Based on the results of the partial and simultaneous
research, it shows that perceived quality, brand associations, brand awareness
and brand loyalty affect the purchasing decisions of Close Up toothpaste on
toothpaste consumers in Purwokerto. The magnitude of the influence of perceived
quality, brand association, brand awareness and brand loyalty in contributing to
the influence of purchasing decisions is 48.9%.

Keywords: Effect of Perceived Quality, Brand Association, Brand Awareness,
Brand Loyalty and Purchase Decision.
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