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ABSTRAK

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh daya tarik wisata,
word of mouth, dan kualitas pelayanan terhadap keputusan berkunjung di objek
wisata Dreamland Waterpark Ajibarang. Kuesioner digunakan sebagai alat
pengumpulan data. Metode Purposive Sampling digunakan untuk memilih 105
sampel dengan beberapa kriteria yang telah ditentukan. Analisis data menggunakan
SPSS dengan teknik analisis regresi linier berganda, uji instrumen, uji asumsi
Klasik, koefisien determinasi. Alat uji hipotesis yang digunakan yaitu uji F dan uji
t. Hasil dari penelitian menjelaskan bahwa daya tarik wisata, word of mouth dan
kualitas pelayanan berpengaruh simultan dan signifikan terhadap keputusan
berkunjung. Sedangkan daya tarik wisata tidak berpengaruh secara signifikan
terhadap keputusan berkunjung, word of mouth berpengaruh positif tidak signifikan
terhadap keputusan berkunjung dan kualitas pelayanan berpengaruh positif dan
signifikan terhadap keputusan berkunjung.

Kata Kunci : Keputusan Berkunjung, Daya Tarik Wisata, Word of Mouth, Kualitas
Pelayanan
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THE EFFECT OF TOURIST ATTRACTION, WORD OF MOUTH AND
SERVICE QUALITY ON VISITING DECISIONS
(Study of Dreamland Waterpark Ajibarang Visitors)
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M. Agung Miftahuddin?
Economics and Business Faculty
University Muhammadiyah of Purwokerto
muchammadagungm@gmail.com

ABSTRACT

The purpose of this study was to analyze the influence of tourist attraction, word of
mouth, and service quality on the decision to visit the tourist attraction Dreamland
Waterpark Ajibarang. The questionnaire is used as a data collection tool.
Purposive Sampling method was used to select 105 samples with several
predetermined criteria. Data analysis using SPSS with multiple linear regression
analysis techniques, instrument test, classical assumption test, coefficient of
determination. The hypothesis testing tool used is the F test and t test. The results
of the study reveal that tourist attraction, word of mouth and service quality have a
simultaneous and significant effect on visiting decisions. Meanwhile, tourist
attraction has no significant effect on visiting decisions, word of mouth has no
significant positive effect on visiting decisions and service quality has a positive
and significant effect on visiting decisions.

Keywords: Visit Decision, Tourist Attraction, Word of Mouth, Service Quality
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