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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan 

variabel independen kepercayaan, kemudahan, kualitas informasi, dan brand 

image terhadap variabel dependen keputusan pembelian. Populasi dalam 

penelitian ini adalah mahasiswa perguruan tinggi di purwokerto yang melakukan 

keputusan pembelian E-Commerce Lazada.. pemilihan sampel dalam penelitian 

ini dilakukan dengan purposive sampling. Berdasarkan kriteria didapatkan 

sebanyak 120 responden yang menjadi sampel. Teknik analisis data yang 

digunakan dalam penelitian ini yaitu analisis regresi berganda. Hasil analisis 

menunjukkan bahwa secara parsial kepercayaan, kemudahan, kualitas informasi, 

dan brand image berpengaruh secara positif dan signifikan terhadap keputusan 

pembelian E-commerce lazada, Sedangkan secara simultan kepercayaan, 

kemudahan, kualitas informasi, brand image berpengaruh signifikan terhadap 

keputusan pembelian e-commerce lazada. 

 

Kata Kunci : Kepercayaan, Kemudahan, Kualitas Informasi, Brand Image, 

Keputusan Pembelian 
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 ABSTRACT 
 

 This study aimed to examine the effect of trust, easiness, information quality, the 

brand image on the purchase decision. The population in this research were 

45.782 students in college in Purwokerto. The sampling technique used in this 

study was the purposive sampling technique that generated 120 respondents. The 

data analysis techniques used in this study were instruments test, descriptive 

statistics, classical assumption tests, multiple linear regression analysis, and 

hypothesis testing. Based on the partial test, the results showed that Trust, 

Easiness, Information Quality, Brand Image have a positive and significant effect 

on the Purchase Decision of e-commerce lazada. While based on the simultaneous 

test, the results showed that Trust, Easiness, Information Quality, Brand Image 

simultaneously affect the purchase decision of e-commerce Lazada.  

 

Keywords: Trust, Easiness, Information Quality, Brand Image, Purchase 

Decision
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