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ABSTRAK  

 

 

 Tujuan penelitian ini untuk menguji pengaruh motivasi, persepsi dan sikap 

konsumen terhadap keputusan pembelian mobil  Toyota Avanza. Pengambilan 

sampel pada penelitian ini menggunakan metode Nonprobability sampling dengan 

teknik purposive sampling dengan jumlah 100 responded. Teknik analisis ini 

menggunakan analisis regresi linear berganda, uji koefisien determinasi, uji t dan 

uji f. hasil uji t menunjukan  bahwa motivasi berpengaruh signifikan  terhadap 

keputusan pembelian, persepsi berpengaruh signifikan terhadap keputusan 

pembelian, sikap konsumen berpengaruh signifikan terhadap keputusan 

pembelian. Hasil uji f menunjukan secara simultan variabel motivasi, persepsi dan 

sikap konsumen berpengaruh signifikan terhadap keputusan pembelian. 
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Analisis Pengaruh Motivasi..., Aji Bayu Santoso, Fakultas Ekonomi dan Bisnis UMP, 2021

mailto:Ajibayusantoso98@gmail.com
mailto:Amif_ump@yahoo.com


xi 
 

ANALYSIS OF THE INFLUENCE OF MOTIVATION, PERCEPTION, 

AND ATTITUDES OF CUSTOMERS TOWARDS TOYOTA AVANZA 

CAR PURCHASE DECISIONS IN TEGAL 

 

 

Aji Bayu Santoso1 

faculty of Economics and Business 

Muhammadiyah University Purwokerto 

Email : Ajibayusantoso98@gmail.com 

 

M. Agung Miftahuddin, SE M.Si2 

faculty of Economics and Business 

Muhammadiyah University Purwokerto 

Email : Amif_ump@yahoo.com 

 

 

ABSTACT 

 

 

The purpose of this study was to examine the influence of motivation, perceptions 

and attitudes of consumers on purchasing decisions for a Toyota Avanza. 

Sampling in this study using nonprobability sampling method with purposive 

sampling technique with a total of 100 respondents. This analysis technique uses 

multiple linear regression analysis, the coefficient of determination test, t test and 

f test. . t test results show that motivation has a significant effect on purchasing 

decisions, perceptions have a significant effect on purchasing decisions, consumer 

attitudes have a significant effect on purchasing decisions. The results of the f test 

show that simultaneously the variables of motivation, perceptions and attitudes of 

consumers have a significant effect on purchasing decisions.  
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