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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui pengaruh motivasi
konsumen ,persepsi - konsumen dan sikap konsumen terhadap keputusan
pembelian. Objek penelitian ini adalah Mahasiswa Universitas Muhammadiyah
Purwokerto. Pengambilan sampel dalam penelitian ini menggunakan purposive
sampling. Teknik analisis data yang digunakan dalam penelitian ini yaitu analisis
regresi berganda. Hasil analisis data menunjukkan bahwa motivasi konsumen
berpengaruh positif dan signifikan terhadap keputusan pembelian, persepsi
konsumen  berpengaruh positif dan signifikan terhadap keputusan pembelian,
sikap konsumen berpengaruh positif dan signifikan terhadap keputusan
pembelian. Berdasarkan hasil analisis data menunjukkan bahwa motivasi
konsumen, persepsi konsumen dan sikap konsumen terhadap keputusan
pembelian.

Kata Kunci : motivasi konsumen, persepsi konsumen dan sikap
konsumen terhadap keputusan pembelian.
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*"THE EFFECT OF CONSUMER MOTIVATION, CONSUMER PERCEPTION AND
CONSUMER ATTITUDES TOWARDS PURCHASE DECISIONS"
(Study on consumers Tolak Angin Cair)
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ABSTRACT

The purpose of this study was to determine the effect of consumer motivation, consumer
perceptions and consumer attitudes on purchasing decisions. The object of this research is the
students of the Muhammadiyah University of Purwokerto. Sampling in this study using
purposive sampling. The data analysis technique used in this study is multiple regression
analysis. The results of data analysis show that consumer motivation has a positive and
significant effect on purchasing decisions, consumer perceptions have a positive and significant
effect on purchasing decisions, consumer attitudes have a positive and significant effect on
purchasing decisions. Based on the results of data analysis, it shows that consumer motivation,
consumer perceptions and consumer attitudes towards purchasing decisions.

Keywords: consumer motivation, consumer perceptions and consumer attitudes towards
purchasing decisions.
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