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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh corporate social 
responsibility (CSR), beta, price to book value (PBV), dan debt equity ratio 
(DER) terhadap earning response coefficient (ERC). Periode penelitian yang 
digunakan adalah tahun 2015-2018. Populasi dalam penelitian ini adalah 
perusahaan pertambangan yang terdaftar di Bursa Efek Indonesia tahun 2015- 
2018. Sampel penelitian ini adalah 84 data amatan yang ditentukan menggunakan 
metode purposive sampling. Metode analisis data yang digunakan adalah analisis 
regresi linear berganda. Hasil penelitian menunjukkan bahwa corporate social 
responsibility (CSR) berpengaruh positif terhadap earning response coefficient 
(ERC), beta tidak berpengaruh terhadap earning response coefficient (ERC), price 
to book value (PBV) berpengaruh positif terhadap earning response coefficient 
(ERC), debt equity ratio (DER) berpengaruh positif terhadap earning response 
coefficient (ERC).

Kata Kunci: Corporate Social Responsibility (CSR), Beta, Price to Book Value 
(PBV), Debt Equity Ratio (DER), Dan Earnings Response 
Coefficient (ERC).
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ABSTRACT

This study aims to determine the effect of coiporate social responsibility 
(CSR), beta, price to book value (PBV), and debt equity ratio (DER) on earnings 
response coefficient (ERC). The research period used was 2015-2018. The 
population in this study are mining sector companies listed in the Indonesia Stock 
Exchange during 2015-2018. The sample of this study was 84 observational data 
determined using the purposive sampling method. The data analysis method used 
is multiple linear regression analysis. The results showed that corporate social 
responsibility (CSR) has a positive effect on earnings response coefficient (ERC), 
beta has no effect on earnings response coefficient (ERC), price to book value 
(PBV) has a positive effect on earnings response coefficient (ERC), debt equity 
ratio (DER) has a positive effect on earnings response coefficient (ERC).

Key words: Corporate Social Responsibility (CSR), Beta, Price to Book Value 
(PBV), Debt Equity Ratio (DER), And Earnings Response 
Coefficient (ERC).
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