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ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui pengaruh keragaman 

produk,kualitas pelayanan, gaya hidup, dan store atmosphere terhadap loyalitas 

pelanggan. Penelitian ini menggunakan metode penelitian kuantitatif, teknik 

pengambilan sampel yaitu Non- Probability Sampling, melalui purposive 

sampling adalah teknik penentuan sampel dengan pertimbangan tertentu, jumlah 

sampel sebanyak 103 responden. Teknik analisis data yang digunakan dalam 

penelitian ini yaitu uji instrument, statistic deskriptif, uji asumsi klasik, analisis 

regresi berganda, dan uji hipotesis. Hasil penelitian menunjukan bahwa secara 

simultan keragaman produk,kualitas pelayanan, gaya hidup, dan store atmosphere 

secara simultan berpengaruh terhadap loyalitas pelanggan. Sedangkan secara 

parsial keragaman produk  berpengaruh positif dan signifikan terhadap loyalitas 

pelanggan, kualitas pelayanan berpengaruh positif dan signifikan terhadap 

loyalitas pelanggan, gaya hidup berpengaruh positif dan signifikan terhadap 

loyalitas pelanggan, namun store atmosphere tidak berpengaruh secara signifikan 

terhadap loyalitas pelanggan.  

 

Kata Kunci : loyalitas pelanggan, keragaman produk, kualitas pelayanan, gaya 

hidup, dan store atmosphere 
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ABSTRACT 

 

This study aims to determine the effect of product diversity, service quality, 

lifestyle, and store atmosphere towards customer loyalty. This study uses 

quantitative research methods, the sampling technique is Non-Probability 

Sampling, through purposive sampling is a sampling technique with certain 

considerations, the number of samples is 103 respondents. The data analysis 

techniques used in this research are instrument test, descriptive statistics, 

classical assumption test, multiple regression analysis, and hypothesis testing. 

The results showed that simultaneously product diversity, service quality, lifestyle, 

and store atmosphere simultaneously affect customer loyalty. While partially 

product diversity has a positive and significant effect on customer loyalty, service 

quality has a positive and significant effect on customer loyalty, lifestyle has a 

positive and significant effect on customer loyalty and store atmosphere does not 

significantly affect customer loyalty. 

 

 

Keywords:  customer loyalty, product diversity, service quality, lifestyle, and store    

        atmosphere       
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