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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh ekuitas merek, kualitas 

produk, promosi dan harga terhadap keputusan pembelian. Sampel pada penelitian 

ini berjumlah 110 responden. Teknik sampling yang digunakan dalam penelitian 

ini adalah Nonprobability Sampling dengan teknik data diperoleh dari responden 

dengan instrument penelitian menggunakan kuesioner. Metode penelitian yang 

digunakan dalam penelitian ini yaitu analisis regresi berganda. Hasil penelitian 

menunjukan bahwa ekuitas merek berpengaruh positif dan signifikan terhadap 

keputusan pembelian, kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian, promosi berpengaruh positif dan signifikan terhadap 

keputusan pembelian, serta harga berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Ekuitas merek, kualitas produk, promosi dan harga terhadap 

keputusan pembelian berpengaruh signifikan terhadap keputusan pembelian. 

  

Kata kunci: Ekuitas Merek, Kualitas Produk, Promosi, Harga, Keputusan 

Pembelian 
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ABSTRACT 

 

This study aims to determine the effect of brand equity, product quality, 

promotion and price on purchasing decisions. The sample in this study amounted 

to 110 respondents. The sampling technique used in this research is non-

probability sampling with data obtained from respondents with the research 

instrument using a questionnaire. The research method used in this research is 

multiple regression analysis. The results show that brand equity has a positive and 

significant effect on purchasing decisions, product quality has a positive and 

significant effect on purchasing decisions, promotions have a positive and 

significant effect on purchasing decisions, and price has a positive and significant 

effect on purchasing decisions. Brand equity, product quality, promotion and price 

on purchasing decisions have a significant effect on purchasing decisions. 

 

Keywords: Brand Equity, Product Quality, Promotion, Price, Purchase Decision 

  

mailto:adityamaulana280498@gmail.com


xiii 

 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................... i 

HALAMAN PERSETUJUAN .................................................................... ii 

HALAMAN PENGESAHAN ..................................................................... iii 

HALAMAN PERNYATAAN ORISINALITAS ........................................ iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI .. v 

MOTTO ...................................................................................................... vi 

PERSEMBAHAN ....................................................................................... vii 

KATA PENGANTAR ................................................................................. viii 

ABSTRAK ................................................................................................... xi 

ABSTRACT ................................................................................................ xii 

DAFTAR ISI ............................................................................................... xiii 

DAFTAR TABEL ....................................................................................... xv 

DAFTAR GAMBAR ................................................................................... xvi 

  

BAB I PENDAHULUAN 

A. LATAR BELAKANG ....................................................................... 1 

B. Rumusan Masalah ............................................................................. 8 

C. Batasan Masalah................................................................................ 8  

D. Tujuan Penelitian .............................................................................. 9 

E. Manfaat Penelitian............................................................................. 9 

 

BAB II TINJAUAN PUSTAKA 

A. LANDASAN TEORI ........................................................................ 11 

1. KEPUTUSAN PEMBELIAN ...................................................... 11 

2. EKUITAS MEREK ..................................................................... 12 

3. KUALITAS PRODUK ................................................................ 14 

4. PROMOSI ................................................................................... 16 

5. HARGA PRODUK ..................................................................... 18 

B. Penelitian Terdahulu.......................................................................... 20 

C. Kerangka Pemikiran  ......................................................................... 28 

D. Hipotesis ........................................................................................... 30 

 

BAB III METODOLOGI PENELITIAN 

A. Jenis Penelitian .................................................................................. 31 

B. Populasi dan Sampel ......................................................................... 31 

C. Metode Pengumpulan Data ................................................................ 33 

D. Variabel Penelitian ............................................................................ 34 

E. Definisi Operasional dan Pengukuran Variabel .................................. 35 

F. Metode Analisis Data ........................................................................ 38 

 

BAB IV HASIL DAN PEMBAHASAN 

A. Hasil Penelitian ................................................................................. 46 

B. Pembahasan ...................................................................................... 77 



xiv 

 

BAB V SIMPULAN DAN SARAN 

A. Simpulan ........................................................................................... 82 

B. Keterbatasan Penelitian ..................................................................... 82 

C. Saran ................................................................................................. 83 

 

DAFTAR PUSTAKA .................................................................................. 84 

LAMPIRAN ................................................................................................ 86  



xv 

 

DAFTAR TABEL 

 

Tabel 1.1 Sepeda Motor Matic ...................................................................... 3 

Tabel 2.1 Hasil Penelitian terdahulu .............................................................. 20 

Tabel 3.1 Jumlah Penduduk 4 Kecamatan di Purwokerto .............................. 32 

Tabel 3.2 Definisi Operasional ...................................................................... 35 

Tabel 4.1 Response Rate ............................................................................... 48 

Tabel 4.2 Berdasarkan Jenis Kelamin ............................................................ 48 

Tabel 4.3 Berdasarkan Usia........................................................................... 49 

Tabel 4.4 Berdasarkan Pendidikan Terakhir .................................................. 50 

Tabel 4.5 Berdasarkan Pekerjaan .................................................................. 50 

Tabel 4.6 Berdasarkan Pendapatan ................................................................ 51 

Tabel 4.7 Hasil Analisis Deskriptif Item Keputusan Pembelian ..................... 52 

Tabel 4.8 Hasil Analisis Deskriptif Item Ekuitas Merek ................................ 53 

Tabel 4.9 Hasil Analisis Deskriptif Item Kualitas Produk .............................. 54 

Tabel 4.10 Hasil Analisis Deskriptif Item Promosi ........................................ 57 

Tabel 4.11 Hasil Analisis Deskriptif Item Harga ........................................... 59 

Tabel 4.12 Uji Validitas Keputusan Pembelian ............................................. 61 

Tabel 4.13 Uji Validitas Ekuitas Merek......................................................... 62 

Tabel 4.14 Uji Validitas Kualitas Produk ...................................................... 63 

Tabel 4.15 Uji Validitas Promosi .................................................................. 63 

Tabel 4.16 Uji Validitas Harga ...................................................................... 64 

Tabel 4.17 Uji Reliabilitas ............................................................................ 65 

Tabel 4.18 Uji Normalitas ............................................................................. 66 

Tabel 4.19 Uji Multikolinearitas ................................................................... 67 

Tabel 4.20 Uji Heteroskedastisitas ................................................................ 68 

Tabel 4.21 Uji Regresi Linier Berganda ........................................................ 69 

Tabel 4.22 Koefisien Determinasi (R2) ......................................................... 71 

Tabel 4.23 Uji Simultan (Uji F)..................................................................... 72 

Tabel 4.24 Ringkasan Hasil Penelitian .......................................................... 77 

  



xvi 

 

DAFTAR GAMBAR 

 

Gambar 3.1 Daerah penerimaan Ho Uji t Hipotesis Kesatu ........................... 43 

Gambar 3.2 Daerah penerimaan Ho Uji t Hipotesis Kedua ............................ 44 

Gambar 3.3 Daerah penerimaan Ho Uji t Hipotesis Ketiga ............................ 44 

Gambar 3.4 Daerah penerimaan Ho Uji t Hipotesis Keempat ........................ 45 

Gambar 4.1. Kurva Uji f Hipotesis Pertama .................................................. 73 

Gambar 4.2. Kurva Uji t Hipotesis Kedua ..................................................... 74 

Gambar 4.3. Kurva Uji t Hipotesis Ketiga ..................................................... 75 

Gambar 4.4. Kurva Uji t Hipotesis Keempat ................................................. 76 

Gambar 4.5. Kurva Uji t Hipotesis Kelima .................................................... 76 

  


