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PENGARUH EKUITAS MEREK, KUALITAS PRODUK, PROMOSI DAN
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh ekuitas merek, kualitas
produk, promosi dan harga terhadap keputusan pembelian. Sampel pada penelitian
ini berjumlah 110 responden. Teknik sampling yang digunakan dalam penelitian
ini adalah Nonprobability Sampling dengan teknik data diperoleh dari responden
dengan instrument penelitian menggunakan kuesioner. Metode penelitian yang
digunakan dalam penelitian ini yaitu analisis regresi berganda. Hasil penelitian
menunjukan bahwa ekuitas merek berpengaruh positif dan signifikan terhadap
keputusan pembelian, kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian, promosi berpengaruh positif dan signifikan terhadap
keputusan pembelian, serta harga berpengaruh positif dan signifikan terhadap
keputusan pembelian. Ekuitas merek, kualitas produk, promosi dan harga terhadap
keputusan pembelian berpengaruh signifikan terhadap keputusan pembelian.

Kata kunci: Ekuitas Merek, Kualitas Produk, Promosi, Harga, Keputusan
Pembelian
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THE EFFECT OF BRAND EQUITY, PRODUCT QUALITY,
PROMOTION AND PRICE ON THE PURCHASE DECISION OF HONDA
PCX MOTORCYCLES IN PURWOKERTO

Muhammad Aditya Maulana
Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail : adityamaulana280498@gmail.com

M. Agung Miftahuddin, S.E., M.Si
Faculty of Economics and Business
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E-mail : muchammadagungmb@gmail.com

ABSTRACT

This study aims to determine the effect of brand equity, product quality,
promotion and price on purchasing decisions. The sample in this study amounted
to 110 respondents. The sampling technique used in this research is non-
probability sampling with data obtained from respondents with the research
instrument using a questionnaire. The research method used in this research is
multiple regression analysis. The results show that brand equity has a positive and
significant effect on purchasing decisions, product quality has a positive and
significant effect on purchasing decisions, promotions have a positive and
significant effect on purchasing decisions, and price has a positive and significant
effect on purchasing decisions. Brand equity, product quality, promotion and price
on purchasing decisions have a significant effect on purchasing decisions.

Keywords: Brand Equity, Product Quality, Promotion, Price, Purchase Decision
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