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ABSTRAK 

 

Tujuan dari penelitian ini adalah menganalisis labelisasi halal, desain 

kemasan, cita rasa dan variasi produk terhadap keputusan pembelian Mie Samyang 

pada mahasiswa di Perguruan Tinggi Purwokerto. Populasi penelitian ini adalah 

mahasiswa di Perguruan Tinggi Purwokerto yang telah membeli dan mengonsumsi 

Mie Samyang. Teknik pengambilan sampel menggunakan teknik Non-probability 

sampling dengan metode purposive sampling. Jumlah sampel 120 responden 

dengan beberapa kriteria yang telah disyaratkan. Pengumpulan data menggunakan 

kuesioner. Hasil analisis regresi menunjukan secara simultan labelisasi halal, desain 

kemasan, cita rasa dan variasi produk terhadap keputusan pembelian, labelisasi 

halal secara parsial berpengaruh positif signifikan terhadap keputusan pembelian, 

desain kemasan secara parsial berpengaruh positif signifikan terhadap keputusan 

pembelian, cita rasa secara parsial berpengaruh positif signifikan terhadap 

keputusan pembelian, dan variasi produk secara parsial berpengaruh positif 

signifikan terhadap keputusan pembelian..  

 

Kata kunci: labelisasi halal, desain kemasan, cita rasa, variasi produk, dan 

keputusan pembelian 
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ABSTRACT 

 

The purpose of this study was to analyze halal labelization, packaging design, 

taste and product variations on the purchasing decisions of Mie Samyang on 

students at Purwokerto College. The population of this study were students at the 

Purwokerto College who had purchased and consumed Mie Samyang. The 

sampling technique used was non-probability sampling with purposive sampling 

method. The number of samples is 120 respondents with several criteria that have 

been required. Collecting data using a questionnaire. The results of the regression 

analysis showed that simultaneously halal labelization, packaging design, taste and 

product variation on purchasing decisions, partially halal labelization had a 

significant positive effect on purchasing decisions, packaging design partially had 

a significant positive effect on purchasing decisions, taste partially had a 

significant positive effect. on purchasing decisions, and product variations partially 

have a significant positive effect on purchasing decisions. 

 

 

Keywords: halal labelization, packaging design, taste, product variety, and 

purchasing decisions 
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