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ABSTRAK

Penelitian ‘ini bertujuan untuk menganalisis pengaruh persepsi harga,
kualitas produk dan citra merek terhadap kepuasan pelanggan Pengguna Laptop
Asus (Pada Mahasiswa Di PerguruanTinggi Purwokerto) . Sampel pada penelitian
ini berjumlah 100 responden. Teknik sampling yangdigunakan dalam penelitian ini
adalah Nonprobability Sampling dengan teknik data diperoleh dari responden
dengan instrument penelitian menggunakan kuesioner. Metode penelitian yang
digunakan dalam penelitian ini yaitu Uji Kecocokan Model (F), Uji t, Analisis
Regresi dan Uji Koefisien Determinasi (R2), Analisis Regresi Berganda. Hasil
penelitian menunjukan bahwa (1) persepsi harga berpengaruh positif dan signifikan
terhadap kepuasan pelanggan, (2) kualitas produk berpengaruh positif dan
signifikan terhadap kepuasan pelanggan, (3) citra merek berpengaruh positif dan
signifikan terhadap kepuasan pelanggan.

Kata kunci: Citra Merek, Kepuasan Pelanggan, Kualitas Produk, Persepsi
Harga

Xi

Pengaruh Persepsi Harga ..., Fuad Hasim, FEB UMP, 2022


mailto:fuadhasim3098@gmail.com

THE EFFECT OF PRICE PERCEPTION, PRODUCT QUALITY AND
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ABSTRACT

This study aims to analyze the effect of price perception, product quality
and brand image on customer satisfaction Asus laptop users (students at
Purwokerto College). The sample in this study amounted to 100 respondents. The
sampling technique used in this research is non-probability sampling with data
obtained from respondents with the research instrument using a questionnaire. The
research methods used in this research are Model Fit Test (F), t test, Regression
Analysis and Coefficient of Determination Test (R2), Multiple Regression Analysis.
The results showed that (1) price perception had a positive and significant effect
on customer satisfaction, (2)product quality had a positive and significant effect on
customer satisfaction, (3) brand image hada positive and significant effect on
customer satisfaction.

Keywords: Brand Image, Customer Satisfaction, Product Quality, Price
Perception
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