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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan menjelaskan pengaruh Brand,
Country of Origin, dan Desain Produk Terhadap Keputusan Pembelian pada
pembelian sepatu Vans di Purwokerto. Penelitian ini menggunakan metode
kuantitatif. Teknik pengambilan sampel menggunakan teknik purposive sampling.
Penelitian ini menyebarkan kuesioner dengan jumlah 100 kuesioner kepada
pengguna/pembeli sepatu Vans di Purwokerto. Analisis data menggunakan uji
regresi linear berganda dan uji t. Berdasarkan hasil penelitian menunjukan bahwa
variabel Brand dan Desain Produk berpengaruh positif dan signifikan terhadap
Keputussan Pembelian, dan variabel Country of Origin berpengaruh positif tidak
signifikan terhadap Keputusan Pembelian.

Kata Kunci : Brand, Country of Origin, Desain Produk, Keputusan Pembelian.
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THE EFFECT OF BRAND, COUNTRY OF ORIGIN, AND
PRODUCT DESIGN ON PURCHASING DECISION

(A case Study of Purchasing Vans Shoes in Purwokerto)

Dandy Bagus Prabasworo®
The Faculty of Economics and Business

Universitas Muhammadiyah Purwokerto
Email . dprabasworo@gmail.com

Arini Hidayah?
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
Email : hidayaharini99@yahoo.co.id

ABSTRACT

This study aims to analyze and explains the effect of Brand, Country of Origin, and
Product Design on Purchasing Decisions of Vans shoes in Purwokerto. This research
used a quantitative method. The sampling technique used a purposive sampling
technique. This study was distributed 100 questionnaires to users /buyers of Vans shoes
in Purwokerto. The data analysis tolls used multiple linear regression analysis and t-test.
Based on the research results, it showed that the Brand and Product Design have
significant positive effects on Purchasing Decisions, while the Country of Origin has an
insignificant positive effect on Purchasing Decisions.

Keywords: Brand, Country of Origin, Product Design, Purchase Decision.
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