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MOTTO 

 

 

“Dan Allah Sebaik-baiknya Pemberi rezeki” 

(Q.S Al-Jumu’ah: 11) 

 

“Last but not least, I wanna thank me, I wanna thank me for believing in 

me, I wanna thank me for doing all this hard work, I wanna thank me for 

having no days off, I wanna thank me never quitting, for just being me at 

all times” 

(Aldi Rahma Widiyanto) 
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ABSTRAK 

Penelitian ini bertujuan untuk melihat pengaruh citra merek, desain produk, 

kualitas produk, dan persepsi harga terhadap keputusan pembelian. 

Purposive sampling digunakan dalam penelitian ini sebagai pemilihan 

sampel. Berdasarkan kriteria tersebut dipilih 120 responden sebagai sampel. 

Teknik analisis data yang digunakan dalam penelitian ini adalah uji 

instrumen, statistik deskriptif, uji asumsi klasik, analisis regresi berganda, 

dan uji hipotesis. Hasil penelitian menunjukkan bahwa citra merek, desain 

produk, kualitas produk, dan persepsi harga secara simultan dan signifikan 

berpengaruh terhadap keputusan pembelian sepatu Adidas, citra merek 

berpengaruh positif dan signifikan, desain produk berpengaruh positif dan 

signifikan, kualitas produk berpengaruh positif dan signifikan, serta persepsi 

harga berpengaruh positif dan signifikan terhadap keputusan pembelian 

sepatu Adidas 

 

Kata Kunci: Citra Merek, Desain Produk, Kualitas Produk, Persepsi Harga, 

Keputusan Pembelian 
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ABSTRACT 

The study aims to determine the effects of brand image, product design, 

product quality, and price perceptions on purchase decision. The sampling 

technique used in this study was purposive sampling as the sample selection. 

Based on the criteria, 120 respondents were chosen as samples. The data 

analysis techniques used in this study were instruments test, descriptive 

statistics, classical assumption tests, multiple regression analysis, and 

hypothesis testing. The results showed that brand image, product design, 

product quality, and price perception simultaneously and significantly affect 

the purchase decision of Adidas shoes. While brand image has a positive and 

significant effect, product design has a positive and significant effect, product 

quality has a positive and significant effect, and price perception has a 

positive and significant effect on the purchase decision of Adidas shoes 

 

Keywords: Brand Image, Product Design, Product Quality, Price 

Perceptions, Purchase Decision 
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