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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Gaya Hidup, Label
Halal, Religiusitas dan Kepercayaan Merek Terhadap Keputusan Pembelian pada
pengguna Lipstik Wardah pada Mahasiswi di Purwokerto. Penelitian ini
menggunakan metode penelitian kuantitatif, teknik pengambilan sampel non
probability sampling, didapat melalui purposive sampling adalah metode
penetapan sampel dengan berdasarkan pada kriteria-kriteria tertentu. Sampel
peneltian ini sebesar 110 responden. Metode penelitian yang digunakan dalam
penelitian ini yaitu Regresi Linier Berganda. Hasil analisis menunjukan bahwa
secara simultan Gaya Hidup, Label Halal, Religiusitas, dan Kepercayaan Merek
berpengaruh terhadap keputusan pembelian. Untuk uji parsial, variabel Gaya
hidup, label halal dan kepercayaan merek berpengaruh positif dan signifikan
secara parsial terhadap keputusan pembelian. Namun, variabel Religiusitas tidak
berpengaruh positif dan signifikan secara parsial terhadap keputusan pembelian.

Kata kunci : gaya hidup, label halal, religiusitas, kepercayaan merek, keputusan
pembelian
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THE INFLUENCE OF LIFESTYLE, HALAL LABELS, RELIGIUSITY, AND

BRAND TRUST ON PURCHASE DECISIONS
(A study on Wardah Lipstick users among female students in Purwokerto)
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Universitas Muhammadiyah Purwokerto
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Herni Justiana Astuti?
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ABSTRACT

This study aims to analyze the influence of Lifestyle, Halal Label, Religiosity
and Brand Trust on Purchasing Decisions of Wardah Lipstick users in female
students in Purwokerto. This research uses quantitative research methods, non-
probability sampling techniques, obtained through purposive sampling is a
method of determining the sample based on certain criteria. The sample of this
research is 110 respondents. The research method used in this research is
Multiple Linear Regression. The result of the analysis shows that simultaneously
Lifestyle, Halal Label, Religiosity, and Brand Trust have effect on purchasing
decisions. Futhermore the partial test, the lifestyle, the Halal label and brand
trust variables have a positive and partially significant effect on purchasing
decisions. However, religiosity variable does not have a positive and partially
significant effect on purchasing decisions.

Keywords: Lifestyle, halal label, religiosity, brand trust, purchase decisions
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