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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kesadaran nilai, status
sosial, harga dan kualitas produk terhadap keputusan pembelian. Berdasarkan
kriteria, didapatkan sebanyak 107 responden yang menjadi sampel. Pemilihan
sampel dalam penelitian ini dilakukan dengan purposive sampling. Teknik analisis
yang digunakan dalam penelitian ini adalah analisis regresi berganda. Hasil
penelitian menunjukan bahwa secara parsial kesadaran nilai berpengaruh positif
dan signifikan terhadap keputusan pembelian, status sosial tidak berpengaruh
terhadap keputusan pembelian, harga tidak berpengaruh terhadap keputusan
pembelian dan kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian. Kesadaran nilai, status sosial, harga dan kualitas produk
secara simultan berpengaruh terhadap keputusan pembelian.

Kata Kunci: keputusan pembelian, kesadaran nilai, status sosial, harga, kualitas
produk
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THE EFFECT OF VALUE AWARENESS, SOCIAL STATUS, PRICE AND
PRODUCT QUALITY ON PURCHASE DECISION OF IMITATION ADIDAS
SHOES

(Survey On Communities in the city of Bobotsari Purbalingga)
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ABSTRACT

the porpose of this research was to analyzed the effects value awareness, social
status, price and product quality towards purchase decisions. Based on the
criteria, 107 respondents were chosen as the samples. Purposive sampling is used
on this research as the sample selection. The analysis technique used in this study
Is multiple regression analysis. The results showed that partially value awareness
has a positive and significant effect on purchasing decisions, social status has no
effect on purchasing decisions, price has no effect on purchasing decisions and
product quality has a positive and significant effect on purchasing decisions.
Value awareness, social status, price and product quality simultaneously
influences significant the purchasing decisions.

Keywords: purchasing decisions, value awareness, social status, price, product
quality
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