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Pengaruh Ekuitas Merek, Kelompok Referensi dan Gaya Hidup Terhadap
Keputusan Pembelian Smartphone Oppo di Kecamatan Majenang

Wulan Fitriani*
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

Wulanfitrianil27@gmai.com

Dra. Tri Septin Muji Rahayu, M. Si?
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

triseptinmujirahayu@ump.ac.id

Abstrak

Tujuan penelitian ini adalah menganalisis variabel ekuitas merek, kelompok
referensi dan gaya hidup terhadap keputusan pembelian Smartphone Oppo di
Kecamatan Majenang. Sampel dalam penelitian ini adalah konsumen smartphone
Oppo di Kecamatan Majenang. Pengambilan sampel dalam penelitian ini
menggunakan metode Purposive Sampling. Berdasarkan kriteria, didapatkan
jumlah sampel sebanyak 100 responden. Hasil penelitian menjelaskan bahwa
variabel ekuitas merek secara parsial berpengaruh positif signifikan terhadap
keputusan pembelian. Kelompok referensi secara parsial tidak berpengaruh
signifikan terhadap keputusan pembelian. Gaya hidup secara parsial berpengaruh
positif signifikan terhadap keputusan pembelian.

Kata kunci : Ekuitas Merek, Kelompok Referensi, Gaya Hidup dan Keputusan
Pembelian.
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The Effect Of Brand Equity, Reference Groups and Lifestyle On Oppo
Smartphone Purchase Decisions In Majenang District

Wulan Fitriani?
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto

Wulanfitrianil27@agmail.com

Dra. Tri Septin Muji Rahayu, M.Si?
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto

triseptinmujirahayu@ump.ac.id

Abstract

This study aims to analyze brand equity, reference group and lifestyle on purchase
decisions of Oppo Smartphones in Majenang District. The sample used in this
study were consumers of Oppo smartphones in Majenang District. The Sampling
technique used in this study was the purposive sampling method that study
generated 100 respondent. Based on the partial test, the results of this study
showed that brand equity and lifestyle have a significant and positive effect on
purchase decisions. In contrast, the reference group has no significant effect on
purchase decisions.

Keyword : Brand Equity, Reference Groups, Lifestyle and Purchase Decision
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