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MOTTO

“Don’t be sad when people push you away, because there’s a million way to get back

what is yours.”

“Apapun yang menjadi takdirmu akan mencari jalannya menemukanmu.”

(Ali bin Abi Thalib)
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand ambassador, kepercayaan,
website quality dan reputasi vendor terhadap keputusan pembelian di marketplace
Tokopedia. Penelitian ini termasuk penelitian kuantitatif dengan variabel brand
ambassador, kepercayaan, website quality, reputasi vendor dan keputusan pembelian.
Populasi pada penelitian ini adalah mahasiswa tiga Perguruan Tinggi di Purwokerto.
Pemilihan sampel menggunakan teknik purposive sampling dengan 102 responden
yang menjadi sampel. Teknik analisis yang digunakan adalah statistik deskriptif, uji
instrumen, uji asumsi klasik, analisis regresi berganda dan uji hipotesis. Hasil
penelitian menunjukan bahwa secara simultan brand ambassador, kepercayaan,
website quality dan reputasi vendor berpengaruh positif dan signifikan terhadap
keputusan pembelian. Secara parsial, reputasi vendor berpengaruh positif dan
signifikan terhadap keputusan pembelian, kepercayaan berpengaruh positif namun
tidak signifikan terhadap keputusan pembelian, sedangkan brand ambassador dan
website quality tidak berpengaruh terhadap keputusan pembelian.

Kata Kunci: brand ambassador, kepercayaan, website quality, reputasi vendor,
keputusan pembelian.
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THE EFFECT OF BRAND AMBASSADOR, TRUST, WEBSITE QUALITY
AND VENDOR REPUTATION ON PURCHASE DECISION AT
TOKOPEDIA MARKETPLACE

(STUDY ON COLLAGE STUDENTS IN PURWOKERTO)
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Universitas Muhammadiyah Purwokerto

khoizahdaika@gmail.com?, herni99@gmail.com?

ABSTRACT

This study aims to determine how brand ambassador, trust, website quality and vendor
reputation influence online purchase decisions at Tokopedia Marketplace. This study
Is a quantitative study with brand ambassador, trust, website quality, vendor reputation
and purchase decision as the variable. The population used in this study was collage
students at three universities in Purwokerto. The sampling technigue used in this study
was by purposive sampling method that generated 102 respondents. This study’s
analysis techniques were descriptive analysis, instrument test, classical assumption
test, multiple regression analysis and hypothesis testing. The simultaneous test showed
that brand ambassador, trust, website quality and vendor reputation positively and
significantly affect purchasing decision. In contrast, vendor reputation has a positive
and significant effect on purchasing decision, trust has a positive but not significant on
purchasing decision, while brand ambassador and website quality has no effect on
purchasing decision.

Keywords: brand ambassador, trust, website quality, vendor reputation, purchase
decision
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