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ABSTRAK 

Tujuan penelitian ini untuk mengetahui pengaruh Persepsi Manfaat, Persepsi 

Kemudahan Penggunaan, Dan Persepsi Resiko Pada e-wallet OVO dan GoPay. 

Pemilihan sampel dalam penelitian ini menggunakan purposive sampling. 

Berdasarkan kriteria, didapatkan 121 responden yang menjadi sampel. Teknik 

analisis data yang digunakan dalam penelitian ini yaitu uji instrumen, statistik 

deskriptif, uji asumsi klasik, regresi berganda, uji hipotesis, uji F dan uji T. Hasil 

analisis menunjukkan bahwa Persepsi Manfaat, Persepsi Kemudahan Penggunaan, 

Dan Persepsi Resiko secara simultan berpengaruh terhadap Minat Menggunakan, 

kemudian, Persepsi Manfaat dan Persepsi Kemudahan Penggunaan, berpengaruh 

positif dan signifikan terhadap Minat Menggunakan, namun Persepsi Resiko 

berpengaruh negatif dan signifikan terhadap Minat menggunakan. 

 

Kata kunci : persepsi manfaat, persepsi kemudahan penggunaan, persepsi resiko, 

minat menggunakan. 

 

 

Pengaruh Persepsi Manfaat ..., Farid Maulana Sidik, FEB UMP, 2022

mailto:herni99@gmail.com


xi 

 

EFFECT OF PERCEPTION OF BENEFITS, PERCEPTIONS OF EASE 

USE, AND PERCEPTION OF RISK ON INTEREST IN USING E-WALLET 

(OVO & GOPAY) 

(Case Study Of College Student In Purwokerto) 

 

Farid Maulana Sidik
1 

Faculty Of Economics and Business 

Muhammadiyah University Purwokerto 

E-mail : farid.maulana026@gmail.com  

 

Herni Justiana Astuti
2 

Faculty Of Economics and Business 

Universitas Muhammadiyah Purwokerto 

E-mail : herni99@gmail.com 

 

  

ABSTRACT 

The purpose of this study was to determine the effect of perceived benefits, 

perceived ease of use, and perceived risk on Ovo and Gopay e-wallet. The sample 

selection in this study used purposive sampling. Based on the criteria, obtained 

121 respondents who became the sample. The data analysis techniques used in 

this research are instrument test, descriptive statistics, classical assumption test, 

multiple regression, hypothesis testing, F test and T test. The results of the 

analysis show that Perception of Benefits, Perception of Ease of Use, and 

Perception of Risk simultaneously affect Interest in Using, then, Perception of 

Benefits and Perception of Ease of Use, have a positive and significant effect on 

Interest in Using, but Perception of Risk has a negative and significant effect on 

Interest in using. 

 

Keywords: perceived benefits, perceived ease of use, perceived risk, interest in 

using 
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