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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kesadaran merek, asosiasi 

merek, persepsi kualitas dan loyalitas merek. Jenis penelitian ini menggunakan 

penelitian kuantitatif. Objek penelitian ini Kosmetik Bedak Pixy dengan responden 

pengguna kosmetik bedak pixy di Purwokerto, penelitian ini menggunakan 110 

sampel responden. Analisis data menggunakan analisis regresi linier berganda. 

Hasil analisis menunjukkan bahwa secara simultan dan parsial kesadaran merek, 

asosiasi merek, persepsi kualitas, dan loyalitas merek berpengaruh positif signifikan 

terhadap keputusan pembelian. 

 

Kata Kunci : Kesadaran Merek, Asosiasi Merek, Persepsi Kualitas Dan Loyalitas 

Merek, Keputusan Pembelian  
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ABSTRACT  

The purpose of this study was to determine the effect of brand awareness, brand 

association, perceived quality and brand loyalty. This type of research uses 

quantitative research. The object of this research was Pixy Powder Cosmetics with 

the respondents who used pixy powder cosmetics in Purwokerto. This study used 

110 samples of respondents. Data analysis using multiple linear regression 

analysis. The results of the analysis show that simultaneously and partially brand 

awareness, brand association, perceived quality, and brand loyalty have a 

significant positive effect on purchasing decisions. 

 

Keywords: Brand Awareness, Brand Association, Perceptions of Quality and 
Brand Loyalty, Purchasing Decisions 
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