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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui costumer value, persepsi harga, dan 

kualitas pelayanan terhadap keputusan pembelian konsumen di Warung Nasi Grombyang 

Haji Warso Kabupaten Pemalang. Jenis penelitian ini merupakan penelitian kuantitatif. 

Teknik pengambilan sampel dalam penelitian ini menggunakan purposive sampling 

dengan mempertimbangkan kriteria tertentu. Sampel yang digunakan dalam penelitian ini 

adalah 110 responden. Analisis data menggunakan IBM SPSS 20 dengan teknik analisis 

regresi linier berganda. Hasil analisis Uji F diperoleh hasil bahwa costumer value, 

persepsi harga, dan kualitas pelayanan berpengaruh secara simultan terhadap keputusan 

pembelian konsumen di Warung Nasi Grombyang Haji Warso Kabupaten Pemalang. 

Berdasarkan hasil uji t diperoleh bahwa costumer value, persepsi harga, dan kualitas 

pelayanan secara parsial berpengaruh signifikan terhadap keputusan pembelian. Besarnya 

nilai pengaruh customer value, persepsi harga, dan kualitas pelayanan terhadap keputusan 

pembelian adalah 42,4%. 

Kata Kunci : Customer Value, Persepsi Harga, Kualitas Pelayanan Keputusan 

Pembelian. 

Pengaruh Costumer Value ..., Andre Winditas, FEB UMP, 2022

mailto:Andreallvaren@gmail.com
mailto:Triseptinsamingun@gmail.com
mailto:feb.ump.th@gmail.com


x  

 

 

INFLUENCE OF CUSTOMER VALUE, PRICE PERCEPTION AND 

QUALITY OF SERVICE ON PURCHASE DECISIONS 

(Study on consumers of Warung Nasi Grombyang Haji Warso, Pemalang 

Regency) 
 

Andre Winditas1, 
Andreallvaren@gmail.com 

Fakultas Ekonomi dan Bisnis 

Universitas Muhammadiyah Purwokerto 

 
Dra, Tri Septin Muji Rahayu, M.Si 2, 

Triseptinsamingun@gmail.com 

feb.ump.th@gmail.com 

Faculty of Economics and Business 

Muhammadiyah University Purwokerto 
 

ABSTRACT 

The purpose of this study was to determine customer value, price perception, 

and service quality on consumer purchasing decisions at Warung Nasi 

Grombyang Haji Warso, Pemalang Regency. This type of research is a 

quantitative research. The sampling technique in this study used purposive 

sampling by considering certain criteria. The sample used in this study was 

110 respondents. Data analysis used IBM SPSS 20 with analysis regression 

linier, research instrument test, classical assumption test, coefficient of 

determination. The hypothesis testing tool used is the F test and t test. Based 

on the results of the F test, it is found that customer value, price perception, 

and service quality have a simultaneous effect on consumer purchasing 

decisions at Warung Nasi Grombyang Haji Warso, Pemalang Regency. 

Based on the results of the t test, it is found that customer value, price 

perception, and service quality have a significant effect on purchasing 

decisions. The magnitude of the influence of customer value, price 

perception, and service quality on purchasing decisions is 42.4%. 

Keywords: Customer Value, Price Perception, Service Quality Purchasing 

Decision. 
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