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Abstrak

Tujuan penelitian ini adalah menganalisis variabel label halal, halal
awareness, dan religiusitas pada produk kosmetik terhadap keputusan pembelian.
Dalam penelitian ini kuesioner digunakan sebagai alat pengumpulan data. Adapun
metodenya menggunakan purposive sampling data terbebas dari uji asumsi klasik
dan semua item valid dan reliabel dengan 120 sampel responden dengan beberapa
kriteria yang telah disyaratkan. Hasil penelitian mengindikasikan bahwa variabel
label halal, halal awareness, dan religiusitas berpengaruh signifikan secara
simultan terhadap keputusan pembelian. Label halal, halal awareness, dan
religiusitas secara parsial berpengaruh positif signifikan terhadap keputusan
pembelian

Kata kunci : Labelisasi Halal, Halal Awareness, Religiusitas, dan Keputusan
Pembelian
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The Influence of Halal Labels, Halal Awareness, and Religiosity on Cosmetic
Products on Purchasing Decisions
(Study on Students in Purwokerto City)

Dwifi Naona ® Muchammad Agung Miftahuddin @

naonadwifi@gmail.com

muchammadagung@gmail.com

Abstract

The purpose of this study is to analyze the variables of halal labels, halal
awareness, and religiosity of cosmetic products on purchasing decisions. In this
study the questionnaire was used as a data collection tool. The method uses
purposive sampling data free from the classic assumption test and all items are
valid and reliable with 120 sample respondents with some required criteria. The
results indicated that the variables Halal label, halal awareness, and religiosity
simultaneously have significant influence on purchasing decisions. Halal label,
halal awareness, and religiosity partially have a significant positive effect on
purchasing decisions

Keywords : Halal Labeling, Halal Awareness, Religiosity, and Purchasing
Decisions
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