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ABSTRAK 

 

Tujuan penelitian ini untuk menguji pengaruh corporate social responsibility, 

kepemilikan manajerial, kepemilikan institusional dan kepemilikan publik 

terhadap kinerja keuangan perusahaan. Populasi yang digunakan dalam  penelitian 

ini adalah perusahaan manufaktur sektor industri barang konsumsi subsektor 

makanan dan minuman yang terdaftar di Bursa Efek Indonesia periode tahun 

2016-2019. Pemilihan sampel dalam penelitian ini dilakukan dengan 

menggunakan purposive sampling. Berdasarkan kriteria yang telah ditentukan 

didapatkan sebanyak 86 sampel dalam penelitian ini. Teknik analisis data yang 

digunakan dalam penelitian ini yaitu analisis regresi linear berganda dan uji 

hipotesis. Hasil analisis menunjukkan bahwa variabel corporate social 

responsibility dan kepemilikan publik  berpengaruh positif terhadap kinerja 

keuangan perusahaan, sedangkan variabel kepemilikan manajerial dan 

kepemilikan institusional tidak berpengaruh terhadap kinerja keuangan 

perusahaan  

 

Kata kunci: kinerja keuangan perusahaan, corporate social responsibility, 

kepemilikan manajerial, kepemilikan institusional, kepemilikan publik  
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ABSTRACT 

 

The purpose of this study is to examine the effect of corporate social 

responsibility, managerial ownership, institutional ownership and public 

ownership on the company's financial performance. The population used in this 

study were manufacturing companies in the food and beverage sub-sector 

consumer goods industry which are listed on the Indonesia Stock Exchange for 

the period 2016-2019. The sample selection in this study was carried out using 

purposive sampling. Based on certain criteria, 86 samples were obtained in this 

study. The data analysis technique used in this study is multiple linear regression 

analysis and hypothesis testing. The results of the analysis show that the variables 

of corporate social responsibility and public ownership have a positive effect on 

the company's financial performance, while the variables of managerial 

ownership and institutional ownership have no effect on the company's financial 

performance. 

 

Keywords: company financial performance, corporate social responsibility, 

managerial ownership, institutional ownership, public ownership 
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