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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh gaya hidup, persepsi, dan
sikap konsumen terhadap keputusan pembelian Produk Aloe Vera Gel Nature
Republic. Variabel bebas dalam penelitian ini adalah gaya hidup, persepsi, dan
sikap konsumen, sedangkan variabel terikat adalah keputusan pembelian. Populasi
dalam penelitian ini adalah konsumen yang membeli dan menggunakan Aloe Vera
Gel Nature Republic di Kabupaten Banyumas. Pengambilan sampel dalam
penelitian ini menggunakan metode purposive sampling, sehingga diperoleh 120
sampel observasi. Metode analisis data digunakan untuk metode analisis regresi
berganda. Hasil analisis pengujian hipotesis menunjukkan bahwa gaya hidup,
persepsi dan sikap konsumen berpengaruh signifikan terhadap keputusan
pembelian. Dari hasil analisis terdapat Sikap Konsumen yang memiliki pengaruh
signifikan terhadap Keputusan Pembelian. Persepsi berpengaruh signifikan
terhadap keputusan pembelian. Gaya hidup memiliki pengaruh signifikan terhadap
Keputusan Pembelian. Sedangkan variabilitas semua variabel memiliki pengaruh
terhadap keputusan pembelian sebesar 76,2%.

Kata Kunci: Keputusan Pembelian, Gaya Hidup, Persepsi, dan Sikap Konsumen.
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THE INFLUENCE OF LIFESTYLE, PERCEPTIONS, AND ATTITUDES OF
CONSUMERS TOWARDS THE PURCHASE DECISIONS OF ALOE VERA
GEL NATURE REPUBLIC PRODUCTS
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ABSTRACT

This study aims to examine the influence of lifestyle, perceptions, and
attitudes of consumers towards the purchase decisions of Aloe Vera Gel Nature
Republic Products. The independen variables in this study were lifestyle,
perceptions, and attitudes of consumer, while dependent variable was purchase
decision. Population in this study were consumers who bought and used Aloe
Vera Gel Nature Republic in the regency of Banyumas. Sampling in this study was
used purposive sampling method, so obtained 120 observation samples. Data
analysis method used to multiple regression analysis method. The analysis result
of hypothesis testing indicate that lifestyle, perceptions and attitudes of consumers
have a significant effect on purchase decisions. From the results of the analysis
there were Consumer Attitudes that have a significant effect on Purchasing
Decisions. Perception has a significant effect on purchasing decisions. Lifestyle
has a significant effect on Purchasing Decisions. While the variability of all
variables has an influence on purchas decisions of 76.2%.

Keyword: purchas decisions, lifestyle, perceptions, and attitudes of consumers.
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