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ABSTRAK

Latar belakang : Smartphone merupakan salah satu produk komunikasi yang
menimbulkan nilai prestise bagi penggunanya dan telah menjadi life style (gaya
hidup) masyarakat saat ini. Dalam penggunaannya, Smartphone dijadikan alat
komunikasi yang berbasis teknologi yang selalu berkembang dan cenderung
meningkat kecanggihan fitur serta fungsinya.

Tujuan : Peneltian ini bertujuan untuk Pengaruh Gaya Hidup, Harga, dan
Kualitas Produk Terhadap Keputusan Pembelian

Metode : Jenis penelitian yang digunakan adalah metode penelitian kuantitatif
dalam bentukpenelitian survey. Jumlah sampel yang digunakan sebanyak 100
responden yang diambil menggunakan purposive sampling dengan kreteria yang
telah di syaratkan.

Hasil : Berdasarkan uji simultan (F test) Gaya Hidup, Harga, dan Kualitas Produk
berpengaruh positif terhadap keputusan pembelian dengan variabilitas 59,3,%.
Sedangkan uji parsial (t test) diperolen pengaruh Gaya Hidup dan Kualitas
Produk berpengaruh positif terhadap Keputusan Pembelian, pengaruh Harga
Produk negatif berpengaruh terhadap Keputusan Pembelian

Kata kunci : Gaya Hidup, Harga, Kualitas Produk dan Keputusan Pembelian
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The Effect of Lifestyle, Price, and Product Quality toward Purchasing
Decisions
(Study of College student in the city of Purwokerto)
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ABSTRACT

Background: Smartphone ia a communication product that creates prestige value
for its users and has become the lifesyle of today’s society. In its development,
Smartphone are used as a technology-based communiction tool that is always
developing and tends to increase in sophistication of its features and functions.
Purpose: The aim of this study was to examine the effect of lifestyle, price, and
product quality on purchasing decisions.

Methods: This type of research was a quantitative research method in the form of
survey research. The number of samples in this research was 100 respondents who
were chosen using purposive sampling with the criteria that had been required.
Results: Based on the simultaneous test (F test), lifestyle, price, and product
quality had a positive effect on purchasing decisions with a variability of 59.3%.
In addition, the partial test (t test) showed that the influence of lifestyle and
product quality had a positive effect on purchasing decisions. However, the effect
of product prices negatively affected purchasing decisions.

Keywords: Lifestyle, Price, Product Quality and Purchase Decisions

1. Students of Managent Department of Universitas Muhammadiyah Purwokerto
2. Lecturers of Economic Department of Universitas Muhammadiyah Purwokerto
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