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ABSTRAK 

Penelitian ini bertujuan untuk menemukan pengaruh tiap variabel yang 

diteliti yaitu mengenai analisis pengaruh citra merek, perluasan merek dan 

layanan purnajual terhadap keputusan pembelian handphone Oppo di Fakultas 

Ekonomi dan Bisnis Universitas Muhammadiyah Purwokerto. Penelitian ini 

menggunakan metode penelitian kuantitatif. Teknik pengambilan sampel non 

probability, dengan metode purposive sampling digunakan untuk mendapatkan 

sampel dengan berdasarkan pada kriteria-kriteria tertentu. Populasi dalam 

penelitian ini adalah pembeli handphone Oppo di Fakultas Ekonomi dan Bisnis 

Universitas Muhammadiyah Purwokerto. Sampel peneltian ini sebesar 100 

responden. Metode penelitian yang digunakan dalam penelitian ini yaitu uji 

validitas, uji reliabilitas, uji asumsi klasik, analisis regresi berganda, koefisien 

determinasi, dan uji hipotesis. Hasil analisis menunjukan citra merek dan layanan 

purnajual berpengaruh positif signifikan terhadap keputusan pembelian. perluasan 

merek berpengaruh positif tetapi tidak signifikan terhadap keputusan pembelian.  

Selanjutnya hasil analisis secara simultan menunjukan bahwa citra merek, 

perluasan merek dan layanan purnajual berpengaruh terhadap keputusan 

pembelian. Sedangkan variabilitas semua variabel memiliki pengaruh  terhadap 

keputusan pembelian sebesar 67,1 %. 

 

Kata kunci  : citra merek, perluasan merek, layanan purnajual, keputusan    

pembelian 
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ABSTRACT 

This research aims to find the effect of variable  reseacrhed which are 

brand image, brand extension and after-sales service on purchase decision of 

Oppo handphone in the Faculty of Economics and Business University 

Muhammadiyah Purwokerto. This research used quantitative research method. 

Non-probability sampling technique, with purposive sampling method was used to 

got the sample based on certain criteria. The population in this study is the buyer 

of Oppo handphone the Faculty of Economics and Business of University 

Muhammadiyah Purwokerto. The sample of this research is 100 respondents. The 

research method used in this research are validity test, reliability test, classical 

assumption test, multiple regression analysis, coefficient of determination, and 

hypothesis test. The analysis results showed that brand image and after-sales 

service have a positive and signifficant effect on purchasing decision. Brand 

extension has a positive but not significant effect on purchasing decisions. Then, 

analysis results showed that brand image, brand extension and after-sales service  

effect simultaneously on purchasing decision. While the effect of the variability of 

all variables  on the purchase decision were  67.1%. 

 

 

Keywords: brand image, brand extension, after-sales service, purchase decision 
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