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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kesadaran merek,
persepsi kualitas, dan asosiasi merek terhadap keputusan pembelian Pop Mie.
Penelitian ini menggunakan metode penelitian kuantitatif, teknik pen gambilan
sampel yaitu Non-Probability Sampling, melalui purposive sampling adalah
teknik penentuan sampel dengan pertimbangan tertentu, jumlah sampel sebanyak
107 responden. Analisis yang digunakan adalah analisis regresi berganda. Hasil
penelitian ini menyatakan bahwa Kesadaran Merek, Persepsi Kualitas, dan
Asosiasi Merek secara simultan berpengaruh signifikan terhadap Keputusan
Pembelian. Kesadaran Merek tidak berpengaruh positif signifikan terhadap
Keputusan Pembelian, Persepsi Kualitas berpengaruh positif dan signifikan
terhadap Keputusan Pembelian, Asosiasi Merek tidak berpengaruh positif
signifikan terhadap Keputusan Pembelian. Berdasarkan uji beda tidak terdapat
perbedaan keputusan pembelian berdasarkan gender.

Kata Kunci: Kesadaran Merek, Persepsi Kualitas, Asosiasi Merek, Keputusan
Pembelian.
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THE EFFECT OF BRAND AWARENESS,QUALITY PRESEPTION AND
BRAND ASSOCIATION ON POP MIE PURCHASE DECISIONS
(STUDY ON STUDENTS OF UNSOED, UMP AND IAIN)

Vega Danang Saputra’
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
Email: vegadanang99@gmail.com

Herni Justiana Astuti?
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
Email: herni99@gmail.com

ABSTRACT

This study aims to determine the effect of brand awareness quality
perception and brand association on Pop Mie purchasing decisions. The sample
selection in this research was carried out by purposive sampling method. Based
on the certain criteria, 107 respondents were sampled. The analysis used multiple
linier regression analysis. The results this research states that brand awareness,
quality perception and brand association have significant effects on purchasing
decisions. Brand Awareness has no positive significant effect on Purchasing
Decisions, Quality Perception has a positive and significant effect on purchasing
decisions, Brand Association has no positive significant effect on purchasing
decisions. Based on the different test there was no difference in purchasing
decisions based on gender.

Keywords: Brand Awareness, Quality Preseption, Brand Association, Purchasing
Decisions.
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