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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh citra merek, promosi, 

kualitas produk, dan label halal terhadap keputusan pembelian champ chicken 

nugget. Populasi dalam penelitian ini adalah ibu rumah tangga muslim yang ada 

di kota Purwokerto. Pemilihan sampel dalam penelitian ini dilakukan dengan 

purposive sampling didapatkan 105 ibu rumah tangga yang menjadi sampel dan 

data diperoleh dari responden dengan instrumen penelitian menggunakan 

kuesioner. Berdasarkan analisis regresi linear berganda dengan Uji R, Uji t dan uji 

F, hasil penelitian ini menunjukkan bahwa citra merek berpengaruh positif dan 

signifikan, promosi berpengaruh positif dan signifikan, kualitas produk 

berpengaruh positif dan signifikan, dan label halal berpengaruh positif dan 

signifikan terhadap keputusan pembelian Champ chicken nugget.  

 

Kata kunci : Citra Merek, Promosi, Kualitas Produk, Label Halal, Keputusan 

Pembelian 
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ABSTRACT 

This study aims to examine the effect of brand image, promotion, product quality, 

and halal label towards buying decision champ chicken nugget. The populations 

in this study were muslim housewives in the city of Purwokerto. The selection of 

samples in this study was conducted by purposive sampling 105 muslim 

housewives were used as samples and data obtained from respondents with 

research instruments using a questionnaire. Based multiple linear regression 

analysis with R test, T test, and F test, the results of this study showed that brand 

image has a positive and significant, promotion has a positive and significant, 

product quality has a positive and significant, and halal label has a positive and 

significant effect on buying decision Champ chicken nugget. 

 

 

Keyword : brand image, promotion, product quality, halal label, buying decision 
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