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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh word of mouth, atribut
produk, dan bramnd trust terhadap keputusan pembelian handphone Oppo di
Purwokerto. Jenis penelitian ini adalah penelitian kuantitatif dengan teknik
pengumpulan data menggunakan purposive sampling dan sampel yang digunakan
pada penelitian ini berjumlah 105 konsumen. Uji analisis data menggunakan
regresi linier berganda. Hasil pengujian menunjukkan bahwa secara simultan
word of mouth, atribut produk, dan brand trust berpengaruh signifikan terhadap
keputusan pembelian. Sedangkan, secara parsial word of mouth, atribut produk,
dan brand trust masing-masing berpengaruh positif dan signifikan terhadap
keputusan pembelian.

Kata kunci : Word of Mouth, Atribut Produk, Brand Trust dan Keputusan

Pembelian.
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THE EFFECT OF WORD OF MOUTH, PRODUCT ATTRIBUTES AND
BRAND TRUST TOWARD THE DECISION TO PURCHASE OPPO
HANDPHONE IN PURWOKERTO

(Research of Oppo Mobile Consumers in Purwokerto)

Sutikno’
Economics and Business Faculty
Universitas Muhammadiyah Purwokerto
tikno284(@gmail.com

Arini Hidayah’
Economics and Business Faculty
Universitas Muhammadiyah Purwokerto
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ABSTRACT

This purpose of this research was to examine the effect of word of mouth,
product attributes, and brand trust on the purchase decision for Oppo mobile
phones in Purwokerto. This type of research is a quantitative research with data
collection techniques using purposive sampling and the sample used in this
sresearch amounted to 105 respondent. Test data analysis using multiple linear
regression. The test results indicate that simultaneous word of mouth, product
attributes, and brand trust significantly influence purchasing decisions.
Meanwhile, partially word of mouth, product attributes, and brand trust
respectively have a positive and significant effect on purchasing decisions.

Keywords: Word of Mouth, Product Attributes, Brand Trust and Purchasing
Decisions.
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