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ABSTRAK 

 
Penelitian ini bertujuan untuk menguji pengaruh Islamic Social Reporting, 

profitabilitas, dan Growth Opportunity terhadap nilai perusahaan. Populasi yang 

digunakan dalam penelitian ini adalah perusahaan yang terdaftar di Jakarta 

Islamic Index tahun 2016-2018. Teknik pengambilan sampel menggunakan 

metode purposive sampling, sehingga diperoleh sampel sebanyak 42 yang telah 

memenuhi kriteria. Hasil penelitian menunjukkan bahwa variabel Islamic Social 

Reporting, Growth Opportunity tidak berpengaruh terhadap nilai perusahaan. 

Sedangkan profitabilitas berpengaruh positif terhadap nilai perusahaan.   

 

Kata kunci: Islamic Social Reporting, profitabilitas, Growth Opportunity,  

Nilai Perusahaan 
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ABSTRACT 

 

This study aims to examine the effect of Islamic Social Reporting, 

profitability, and Growth Opportunity on firm value. The population used in 

this study is companies listed in Jakarta Islamic Index in 2016-2018. The 

sampling technique used is purposive sampling, in order to obtain a sample of 

42 that met criteria. The results showed that the Islamic Social Reporting 

variable, Growth Opportunity had no effect on firm value. While profitability 

has a positive effect on firm value. 

 

Keywords: Islamic Social Reporting, Profitability, Growth Opportunity, 

The value of the company. 
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