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ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh endorsement 

beauty vlogger, country of origin, dan perceived quality terhadap minat beli 

produk kosmetik mascara Maybelline. Kuesioner digunakan sebagai alat 

pengumpulan data. Metode Purposive Sampling digunakan untuk memilih 90 

sampel dengan beberapa kriteria yang telah ditentukan. Analisis data 

menggunakan Structural Equation Modeling pendekatan Partial Least Square. 

Hasil dari penelitian mengungkapkan bahwa endorsement beauty vlogger, 

perceived quality berpengaruh positif signifikan terhadap minat beli, country of 

origin berpengaruh positif signifikan terhadap perceived quality dan country of 

origin berpengaruh signifikan terhadap minat beli melalui perceived quality. 

Sedangkan country of origin tidak berpengaruh terhadap minat beli. 

 

 

Kata Kunci : endorsement beauty vlogger, country of origin, perceived 

quality, minat beli. 
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ABSTRACT 

 

The purpose of this study is to analyze the effect beauty vlogger endorsement, 

country of origin, and perceived quality towards purchasing intention. The 

questionnaire is used as a data collection tool. Purposive sampling method is 

used to select 90 samples with several predetermined criteria. Data analysis used 

was Structural Equation Modeling approach to Partial Least Square. The results 

of the study showed that beauty vlogger endorsement and perceived quality had a 

positive significant effect on purchasing intention, country of origin had a positive 

significant effect on perceived quality and country of origin had a significant 

effect on purchase intention with through of perceived quality. While country of 

origin has no effect on purchasing intention. 

 

 

Keywords : beauty vlogger endorsement, country of origin, perceived quality, 

purchase intention 

 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020

mailto:herni99@gmail.com


xii 

 

DAFTAR ISI 

HALAMAN PERSETUJUAN.............................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PERNYATAAN ORISINALITAS................................................ iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI.......................... v 

MOTTO ................................................................................................................ vi 

PERSEMBAHAN ................................................................................................ vii 

KATA PENGANTAR ........................................................................................ viii 

ABSTRAK ............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR TABEL............................................................................................... xiv 

DAFTAR GAMBAR ........................................................................................... xv 

DAFTAR LAMPIRAN ...................................................................................... xvi 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

A. Latar Belakang Masalah ........................................................................... 1 

B. Perumusan Masalah................................................................................... 9 

C. Pembatasan Masalah ............................................................................... 10 

D. Tujuan dan Manfaat Penelitian .............................................................. 10 

BAB II .................................................................................................................. 13 

TINJAUAN PUSTAKA ...................................................................................... 13 

A. Landasan Teori......................................................................................... 13 

B. Hasil Penelitian Terdahulu...................................................................... 22 

C. Kerangka Pemikiran ................................................................................ 27 

D. Hipotesis .................................................................................................... 34 

BAB III ................................................................................................................. 35 

METODE PENELITIAN ................................................................................... 35 

A. Jenis Penelititan ........................................................................................ 35 

B. Populasi dan Sampel ................................................................................ 35 

C. Jenis, Sumber Data, dan Teknik Pengumpulan Data ........................... 37 

D. Variabel Penelitian ................................................................................... 38 

E. Definisi Operasional dan Pengukuran Variabel ................................... 38 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020



xiii 

 

F. Metode Analisis Data ............................................................................... 42 

BAB IV ................................................................................................................. 50 

HASIL DAN PEMBAHASAN ........................................................................... 50 

A. Gambaran Umum Perusahaan Maybelline ........................................... 50 

B. Respon Rate .............................................................................................. 51 

C. Karakteristik Responden......................................................................... 52 

D. Analisis Data ............................................................................................. 54 

E. Pembahasan .............................................................................................. 67 

BAB V ................................................................................................................... 80 

PENUTUP ............................................................................................................ 80 

A. Kesimpulan ............................................................................................... 80 

B. Keterbatasan Penelitian........................................................................... 80 

C. Saran.......................................................................................................... 81 

DAFTAR PUSTAKA .......................................................................................... 83 

LAMPIRAN ......................................................................................................... 87 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020



xiv 

 

DAFTAR TABEL 

 

Tabel 1. 1 Top Brand Index Kategori Kosmetik Mascara Tahun 2014-2019 ......... 2 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 22 

Tabel 3. 1 Definisi Operasional ............................................................................ 39 

Tabel 3. 2 Rule of Thumb Evaluasi Model Pengukuran ........................................ 48 

Tabel 4. 1 Respone Rate........................................................................................ 52 

Tabel 4. 2 Deskripsi Responden............................................................................ 53 

Tabel 4. 3 Convergent Validity (Loading Factor) pada putaran 1 ........................ 55 

Tabel 4. 4 Nilai AVE pada putaran 1 ..................................................................... 56 

Tabel 4. 5 Nilai Composite Reliability pada putaran 1 ......................................... 57 

Tabel 4. 6 Convergent Validity (Loading Factor) pada putaran 2 ........................ 58 

Tabel 4. 7 Nilai AVE pada putaran 2 ..................................................................... 59 

Tabel 4. 8 Nilai Composite Reliability pada putaran 2 ......................................... 60 

Tabel 4. 9 Convergent Validity (Loading Factor) pada putaran 3 ........................ 61 

Tabel 4. 10 Nilai AVE pada putaran 3 ................................................................... 62 

Tabel 4. 11 Nilai Composite Reliability pada putaran 3 ....................................... 62 

Tabel 4. 12 Hasil Penerimaan/ Penolakan Hipotesis Pengaruh Langsung............ 66 

Tabel 4. 13 Hasil Penerimaan/ Penolakan Hipotesis Pengaruh Tidak Langsung . 67 

Tabel 4. 14 Nilai Rata-Rata Variabel Endorsment Beauty Vlogger (EBV) .......... 69 

Tabel 4. 15 Nilai Rata-Rata Variabel Country of Origin (COO) .......................... 72 

Tabel 4. 16 Nilai Rata-Rata Variabel Country of Origin (COO) .......................... 74 

Tabel 4. 17 Nilai Rata-Rata Variabel Perceived Qulity (PQ) ............................... 77 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020



xv 

 

DAFTAR GAMBAR 

 

Gambar 2. 1 Kerangka Pemikiran Diagram Jalur ................................................. 34 

Gambar 3. 1 Konstruk Indikator Refleksif ............................................................ 44 

Gambar 3. 2 Kerangka Diagram Jalur................................................................... 46 

Gambar 4. 1 Uji Model Minat Beli Putaran 1 ....................................................... 63 

Gambar 4. 2 Uji Model Minat Beli Putaran 2 ....................................................... 64 

Gambar 4. 3 Uji Model Minat Beli Putaran 3 ....................................................... 65 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020



xvi 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Kuesioner Penelitian ........................................................................ 88 

Lampiran 2 : Respon Rate ..................................................................................... 94 

Lampiran 3 : Identitas Responden......................................................................... 95 

Lampiran 4 : Data Responden Variabel Endorsement Beauty Vlogger .............. 100 

Lampiran 5 : Data Responden Variabel Country of Origin ................................ 103 

Lampiran 6 : Data Responden Variabel Perceived Quality ................................ 106 

Lampiran 7 : Data Responden Variabel Minat Beli ............................................ 109 

Lampiran 8 : Outer Loading, Discriminant Validity dan Composite Reliability 

Putaran Pertama .................................................................................................. 112 

Lampiran 9 : Outer Loading, Discriminant Validity dan Composite Reliability 

Putaran Kedua ..................................................................................................... 114 

Lampiran 10 : Outer Loading, Discriminant Validity dan Composite Reliability 

Putaran Ketiga ..................................................................................................... 116 

Lampiran 11 : Uji Model Strutural (Inner Model) Putaran 1 .............................. 117 

Lampiran 12 : Uji Model Strutural (Inner Model) Putaran 2 .............................. 118 

Lampiran 13 : Uji Model Strutural (Inner Model) Putaran 3 .............................. 119 

Lampiran 14 : Hasil Penerimaan/ Penolakan Hipotesis Pengaruh Langsung ..... 120 

Lampiran 15 : Hasil Penerimaan/ Penolakan Hipotesis Pengaruh Tidak Langsung

 ............................................................................................................................. 121 

Lampiran 16 : t tabel ........................................................................................... 122 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Endorsement Beauty…, Anggita Widianingsih, Fakultas Ekonomi dan Bisnis UMP, 2020




