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MOTTO 
 

 

" Believe in yourself and all that you are. Know that there is something inside 

you that is greater than any obstacle."  

(Percayalah pada dirimu dan semua yang kamu miliki. Kamu harus sadar 

bahwa kamu lebih besar daripada hambatan yang kamu hadapi.) 
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ABSTRAK 
 

Tujuan dari penelitian ini adalah menganalisis pengaruh kualitas produk, 
brand image dan persepsi harga terhadap minat beli apple iphone di Purwokerto. 
Populasi penelitian ini adalah mahasiswa\i di sekitaran Purwokerto. Metode 
pengambilan sampel yang digunakan adalah purposive sampling dengan jumlah 
100 sampel dengan beberapa kriteria yang telah disyaratkan. Kuesioner digunakan 
sebagai alat pengumpulan data. Hasil analisis regresi menunjukan kualitas produk 
secara parsial berpengaruh positif signifikan terhadap minat beli, brand image 
secara parsial berpengaruh positif signifikan terhadap minat beli, persepsi harga 
secara parsial berpengaruh positif signifikan terhadap minat beli, secara simultan 
kualitas produk, brand image dan persepsi harga merek berpengaruh signifikan 
terhadap minat beli. 

 
Kata kunci : kualitas produk, brand image dan persepsi harga dan minat beli 
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(Study On Iphone Users In Purwokerto) 
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M. Agung Miftahudin2 

(Email : amif_ump@yahoo.com) 
 

Faculty of Economic and Business  
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ABSTRACT 
 

This study analyzed the effect of product quality, brand image, and price 
perception on the buying interest of apple iPhone in Purwokerto. The population 
of this research is university students around Purwokerto. The sampling method 
used was purposive sampling, with a total of 100 samples with some required 
criteria. The questionnaire was used as a data collection tool. The regression 
analysis results showed that product quality partially had a significant positive 
effect on buying interest. Brand image partially had a significant positive effect on 
buying interest. Price Perception partially had a significant positive effect on 
buying interest. Moreover, Product Quality, Brand Image, and Brand Price 
Perception simultaneously had a significant effect on buying interest. 

 
Keywords: Product Quality, Brand Image, Price Perception, Buying Interest  

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020

mailto:feffy.fiqri2341@gmail.com


xiii 

DAFTAR ISI 

 

 

HALAMAN JUDUL ....................................................................................  i 

HALMAN PERSETUJUAN .........................................................................  ii 

HALAMAN PENGESAHAN .......................................................................  iii 

HALAMAN PERNYATAAN ORISINALITAS ...........................................  iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI .......  v 

MOTTO........................................................................................................  vi 

PERSEMBAHAN .........................................................................................  vii 

KATA PENGANTAR ..................................................................................  viii 

ABSTRAK ...................................................................................................  xi 

ABSTRACT ...................................................................................................  xii 

DAFTAR ISI ................................................................................................  xiii 

DAFTAR TABEL ........................................................................................  xvi 

DAFTAR GAMBAR ....................................................................................  xvii 

DAFTAR LAMPIRAN .................................................................................  xviii 

BAB I PENDAHULUAN ........................................................................  1 

A. Latar Belakang Masalah .........................................................  1 

B. Rumusan Masalah  .................................................................  5 

C. Pembatasan Masalah ..............................................................  6 

D. Tujuan Penelitian ...................................................................  6 

E. Manfaat Penelitian .................................................................  6 

BAB II TINJAUAN PUSTAKA ................................................................  9 

A. Landasan Teori........................................................................  9 

1. Kualitas Produk .................................................................  9 

2. Brand Image ......................................................................  12 

3. Persepsi Harga ...................................................................  14 

4. Minat Beli .........................................................................  16 

B. Hasil Penelitian Tedahulu ........................................................  18 

C. Kerangka Pemikiran ................................................................  22 

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020



xiv 

1. Hubungan antara Kualitas Produk terhadap Minat Beli ......  22 

2. Hubungan antara Kualitas Produk terhadap Minat Beli ......  23 

3. Hubungan antara Persepsi Harga terhadap Minat Beli........  24 

D. Hipotesis .................................................................................  25 

BAB III METODE PENELITIAN ..............................................................  26 

A. Jenis Penelitian........................................................................  26 

B. Populasi dan Sampel ...............................................................  26 

1. Populasi.............................................................................  26 

2. Sampel ..............................................................................  27 

C. Metode Pengumpulan Data .....................................................  29 

D. Variabel Penelitian ..................................................................      30 

1. Variabel Dependen (Y)  .....................................................  30 

2. Variabel Independen (X) ...................................................  30 

E. Definisi Operasional ................................................................  30 

F. Metode Analisis Data  .............................................................  33 

1. Uji Instrumen Penelitian ....................................................  33 

2. Uji Asumsi Klasik .............................................................  35 

3. Uji Analisis Data ...............................................................  37 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ..............................  43 

A. Deskripsi Responden ...............................................................  43 

1. Response Rate ...................................................................  43 

2. Karakteristik Responden ....................................................  43 

B. Uji Instrumen Penelitian ..........................................................  45 

1. Uji Validitas ......................................................................  45 

2. Uji Reliabilitas ..................................................................  46 

C. Uji Asumsi Klasik ...................................................................  47 

1. Uji Normalitas ...................................................................  47 

2. Uji Multikolinieritas ..........................................................  48 

3. Uji Heteroskedastisitas ......................................................  49 

D. Uji Analisis Data .....................................................................  50 

1. Analisis Regresi Linier Berganda ......................................  50 

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020



xv 

2. Uji Determinasi (R2) ..........................................................  51 

E. Uji Hipotesis ...........................................................................  52 

1. Uji F (Simultan) ................................................................  52 

2. Uji t (Uji Statistik Parsial) .................................................  53 

F. Pembahasan ............................................................................  56 

1. Pengaruh Kualitas Produk, Brand Image dan Persepsi 

Harga Secara Simultan terhadap Minat Beli Apple Iphone .  56 

2. Pengaruh Kualitas Produk Secara Parsial terhadap Minat 

Beli Apple Iphone .............................................................  58   

3. Pengaruh Brand Image Secara Parsial terhadap Minat Beli 

Apple Iphone .....................................................................  61 

4. Pengaruh Persepsi Harga Secara Parsial terhadap Minat 

Beli Apple Iphone  ............................................................  64 

BAB V KESIMPULAN DAN SARAN .....................................................  67 

A. Kesimpulan .............................................................................  67 

B. Keterbatasan Penelitian ...........................................................  67 

C. Saran .......................................................................................  68 

DAFTAR PUSTAKA ...................................................................................  70 

LAMPIRAN .................................................................................................  73 

  

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020



xvi 

DAFTAR TABEL 

 

Tabel 1.1  Data Penjualan dan Market Share Smartphone dari 2017             

sampai 2018................................................................................  2 

Tabel 2.1  Penelitian Terdahulu ...................................................................  18 

Tabel 3.1  Definisi Oprasional .....................................................................  32 

Tabel 4.1  Perincian Response Rate terhadap Kuesioner ..............................  43 

Tabel 4.2  Deskriptif Responden Berdasarkan Jenis Kelamin, Usia, Asal 

Universitas  .................................................................................  44 

Tabel 4.3  Hasil Uji Validitas ......................................................................  45 

Tabel 4.4  Hasil Uji Reliabilitas ...................................................................  46 

Tabel 4.5  Hasil Uji Normalitas ...................................................................  47 

Tabel 4.6  Hasil Uji Multikolonieritas .........................................................  48 

Tabel 4.7  Hasil Uji Heteroskedastisitas ......................................................  49 

Tabel 4.8 Hasil Analisis regresi Linier Berganda ........................................  50 

Tabel 4.9 Hasil Uji Koefisien Determinasi (R2) ..........................................  52 

Tabel 4.10 Hasil Uji F ..................................................................................  53 

Tabel 4.11 Hasil Uji t ...................................................................................  54 

Tabel 4.12 Hasil Uji Hipotesis ......................................................................  56 

Tabel 4.13 Hasil rata-rata butir pernyataan kuesioner Minat Beli Apple 

Iphone (Y) ..................................................................................  57 

Tabel 4.14 Hasil rata-rata butir pernyataan kuesioner kualitas produk (X1) ..  59 

Tabel 4.15 Hasil rata-rata butir pernyataan kuesioner brand image (X2) .......  62 

Tabel 4.16 Hasil rata-rata butir pernyataan kuesioner persepsi harga (X3) ....  64 

 

 

  

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020



xvii 

DAFTAR GAMBAR 

 

Gambar 2.1 Gamber Kerangka Pemikiran  ....................................................  25 

Gambar 3.1 Kurva Uji F (Hipotesis Pertama) ................................................  39 

Gambar 3.2 Kurva Uji t Hipotesis Kedua ......................................................  40 

Gambar 3.3 Kurva Uji t Hipotesis Ketiga ......................................................  41 

Gambar 3.4 Kurva Uji t Hipotesis Keempat ..................................................  42 

Gambar 4.1 Kurva Hasil Pengujian Hipotesis Pertama ..................................  53 

Gambar 4.2 Kurva Hasil Pengujian Hipotesis Kedua .....................................  54 

Gambar 4.3 Kurva Hasil Pengujian Hipotesis Ketiga ....................................  55 

Gambar 4.4 Kurva Hasil Pengujian Hipotesis Keempat .................................  55 

 

  

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020



xviii 

DAFTAR LAMPIRAN 

 

Lampiran 1. Kuesioner  .................................................................................  74 

Lampiran 2. Data Responden ........................................................................  79 

Lampiran 3. Data Hasil Responden ...............................................................  82 

Lampiran 4. Data Input  ................................................................................  94 

Lampiran 5. Hasil Uji Validitas dan Reliabilitas Kuesioner ...........................  97 

Lampiran 6. Uji Asumsi Klasik  ....................................................................  101 

Lampiran 7. Uji Regresi Berganda ................................................................   102 

Lampiran 8. R Tabel  ....................................................................................  103 

Lampiran 9. T Tabel  ....................................................................................  104 

Lampiran 10. F Tabel  ...................................................................................  105 

 

  

Analisis Pengaruh Kualitas…, Irfan Aditya Hariadi, Fakultas Ekonomi Dan Bisnis UMP, 2020




