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ABSTRAK

Tujuan dari penelitian ini adalah menganalisis pengaruh kualitas produk,
brand image dan persepsi harga terhadap minat beli apple iphone di Purwokerto.
Populasi penelitian ini adalah mahasiswali di sekitaran Purwokerto. Metode
pengambilan sampel yang digunakan adalah purposive sampling dengan jumlah
100 sampel dengan beberapa kriteria yang telah disyaratkan. Kuesioner digunakan
sebagai alat pengumpulan data. Hasil analisis regresi menunjukan kualitas produk
secara parsial berpengaruh positif signifikan terhadap minat beli, brand image
secara parsial berpengaruh positif signifikan terhadap minat beli, persepsi harga
secara parsial berpengaruh positif signifikan terhadap minat beli, secara simultan
kualitas produk, brand image dan persepsi harga merek berpengaruh signifikan
terhadap minat beli.

Katakunci : kualitas produk, brand image dan persepsi harga dan minat beli
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THE ANALYSIS OF THE INFLUENCE OF PRODUCT QUALITY,
BRAND IMAGE AND PRICE PERCEPTION OF
INTEREST IN BUYING APPLE IPHONE
(Study On Iphone Users I n Purwokerto)

By :
Irfan Aditya Hariadi*
(Email : Irfanadityaha20@gmail.com)

M. Agung Miftahudin®
(Email : amif_ump@yahoo.com)

Faculty of Economic and Business
Muhammadiyah University of Purwokerto

ABSTRACT

This study analyzed the effect of product quality, brand image, and price
perception on the buying interest of apple iPhone in Purwokerto. The population
of this research is university students around Purwokerto. The sampling method
used was purposive sampling, with a total of 100 samples with some required
criteria. The questionnaire was used as a data collection tool. The regression
analysis results showed that product quality partially had a significant positive
effect on buying interest. Brand image partially had a significant positive effect on
buying interest. Price Perception partially had a significant positive effect on
buying interest. Moreover, Product Quality, Brand Image, and Brand Price
Perception simultaneously had a significant effect on buying interest.

Keywords: Product Quality, Brand Image, Price Perception, Buying Interest
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