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PENGARUH ELECTRONIC WORD OF MOUTH, DAYA TARIK WISATA,
HARGA DAN FASILITAS TERHADAP KEPUTUSAN BERKUNJUNG
(Studi pada Pengunjung Obyek Wisata Hutan Pinus Sawangan Ajibarang )
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of
mouth, daya tarik wisata, harga dan fasilitas terhadap keputusan berkunjung.
Berdasarkan kriteria, didapatkan sebanyak 110 responden yang menjadi sampel.
Pemilihan sampel dalam penelitian ini dilakukan dengan purposive sampling.
Teknik analisis yang digunakan dalam penelitian ini adalah analisis regresi
berganda. Hasil penelitian menunjukan bahwa electronic word of mouth, daya
tarik wisata, harga dan fasilitas secara simultan berpengaruh positif dan signifikan
terhadap keputusan berkunjung. Secara parsial electronic word of mouth
berpengaruh positif dan signifikan terhadap keputusan berkunjung, daya tarik
wisata berpengaruh positif dan signifikan terhadap keputusan berkunjung, harga
berpengaruh positif dan signifikan terhadap keputusan berkunjung, dan fasilitas
berpengaruh positif dan signifikan terhadap keputusan berkunjung.

Kata Kunci: electronic word of mouth, daya tarik wisata, harga, fasilitas,
keputusan berkunjung
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THE EFFECT OF ELECTRONIC WORD OF MOUTH, TOURIST
ATTRACTION, PRICE AND FACILITIES TO VISITING DECISION
(Study on tourist attractions Hutan Pinus Sawangan in Ajibarang)

Punto Adi Nur Cahyo?, Totok Haryanto?

12Faculty of Economics and Business
1 2Muhammadiyah University of Purwokerto
ladinurcahyopunto@gmail.com, 2feb.ump.th@gmail.com

ABSTRACT

The purpose of this research was to analyzed the effects elektronic word of
mouth, tourist attraction, price, and facilities to visiting decision. Based on the
criteria, 110 respondents were chosen as the samples. Purposive sampling is used
on this research as the sample selection. The analysis technique used in this study
is multiple regression analysis. The results showed that electronic word of mouth,
tourist attraction, price and facilities simultaneously influence positive and
significant the visiting decision. partially elektronic word of mouth has a positive
and significant effect on visiting decision, tourist attraction has a positive and
significant effect on visiting decision, price has a positive and significant effect on
visiting decision, and facilities has a negative and insignificant effect on on
visiting decision.

Keywords: electronic word of mouth, tourist attraction, price, facilities, visiting
decision.
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