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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh iklan, citra merek,
kepercayaan dan kepuasan terhadap keputusan pembelian produk Eiger di
Purwokerto. Penelitian ini menggunakan metode penelitian kuantitatif, teknik
pengambilan sampel non probability dengan cara purposive sampling adalah
metode penetapan sampel dengan berdasarkan pada kriteria-kriteria tertentu.
Sampel penelitian ini sebesar 110 responden. Melalui analisis regresi linier
berganda, hasil penelitian menunjukkan secara simultan variabel iklan, citra
merek, kepercayaan dan kepuasan berpengaruh terhadap keputusan pembelian.
Secara parsial variabel iklan berpengaruh positif signifikan terhadap keputusan
pembelian, variabel citra merek berpengaruh positif signifikan terhadap keputusan
pembelian, variabel kepercayaan berpengaruh positif signifikan terhadap
keputusan pembelian, dan variabel kepuasan berpengaruh positif signifikan
terhadap keputusan pembelian.

Kata Kunci: Iklan, Citra Merek, Kepercayaan, Kepuasan, Keputusan Pembelian
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THE EFFECT OF ADVERTISING, BRAND IMAGE, TRUST,
AND SATISFACTION ON PURCHASE DECISIONS OF EIGER
PRODUCT IN PURWOKERTO

Mohamad Ifan Yunus®
Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail: ifanyunus@gmail.com

M. Agung Miftahuddin?
Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail: muchammadagungm@gmail.com

ABSTRACT

This study aimed to determine the effect of advertising, brand image, trust,
and satisfaction on purchasing decisions. The type of this study was
quantitative research. The sampling technique used in this study was non-
probability sampling techniques that generated 110 respondents. The
analysis technique used in this study was multiple linear regression
analysis. Based on the simultaneous analysis, the results showed that
advertising, brand image, trust, and satisfaction have an effect on
purchasing decisions. While based on the partial analysis, the results
showed that advertising, brand image, trust, and satisfaction has a
significant and positive effect on purchasing decisions.

Keywords: Advertisement, Brand Image, Trust, Satisfaction, Purchase
Decision.
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