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ABSTRAK

Penelitian ini bertujuan untuk menganalisa Persepsi Manfaat, Persepsi
Kemudahan, Fitur Layanan dan Kepercayaan terhadap Minat menggunakan Ovo
(studi pada mahasiswa di Purwokerto). Penelitian ini menggunakan metode
kuantitatif, teknik pengambilan sampel nonprobability, dilakukan dengan
purposive sampling. Berdasarkan kriteria didapat sampel 110 responden. Analisis
data yang dilakukan menggunakan IBM SPSS Statistik 20 yaitu dengan
menggunakan analisis regresi linier berganda. Hasil penelitian menunjukan bahwa
secara parsial Persepsi Manfaat, Persepsi Kemudahan, Fitur layanan dan
Kepercayaan berpengaruh signifikan terhadap Minat menggunakan ovo.
Selanjutnya hasil secara simultan menunjukan Persepsi Manfaat, Persepsi
Kemudahan, Fitur layanan dan Kepercayaan berpengaruh signifikan terhadap
Minat menggunakan ovo. Dari variabilitas semua variabel memiliki pengaruh
terhadap minat menggunakan ovo sebesar 36,3%. Tidak terdapat perbedaan Minat
menggunakan ovo antara laki-laki dan perempuan.

Kata Kunci : Persepsi Manfaat, Persepsi Kemudahan, Fitur Layanan, Kepercayaan,
Minat Menggunakan Ovo
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THE EFFECT OF PERCEIVED BENEFIT, PERCEIVED EASE OF USE,
SERVICE FEATURES, AND TRUST ON INTERESTS OF USING OVO
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ABSTRACK

This study aims to analyce the effect of perceived benefits, perceived ease of
use, service features and trust of interest in using ovo (Study of mahasiswa in
purwokerto). This research uses quantitative research methods, non-pobability
sampling techniques, obtained through purposive sampling. Based on the criteria,
110 respondents. Data analysis was performed using the ibm spss statistics 20
application, namely by using multiple linear regression analysis. The results
showed thatthe perception of benefits, perceived ease of use, service features and
trust have a significant effect on interest in using ovo. Furthemore, the result of the
simultaneous analysis show that perceived of benefit, peceived of ease of use,
service features and trust have a significant effect on interest in using ovo. While
variables has an influence on interest in using ovo by 36,3%. There is no diference
interst in using ovo between male and female.

Keywords : perceived of Benefits, perceived of ease of use, service features and

trust, interest using ovo.
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